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Forward Looking Statements

Beyond Paper

Any statements included in this document, which pertain to future financial and business

matters, alrceo kiifrog wsatradt ement so within the meani ng
United States Private Securities Litigation Reform Act of 1995. These statements are based on
management 6s current expectations and are subj e.
unpredictable or uncontrollable factors, which may cause actual results or performance to differ
materi ally from t he Vaioupreskspani factesihateauld cause fatare .

results to differ materially from those expressed in the forward-looking statements include, but

are not limited to: changes in industry, business, market, political and economic conditions in the

U.S. and other countries in which Glatfelter does business, demand for or pricing of its products,

changes in tax legislation, governmental laws, regulations and policies, initiatives of regulatory

authorities, acquisition integration risks, technological changes and innovations, market growth

rates, cost reduction initiatives, and other factors. In light of these risks, uncertainties and other

factors, the forward-looking events discussed in this document may not occur and readers are

cautioned not to place undue reliance on these forward-looking statements. The forward-looking
statements speak only as of the date of this document and Glatfelter undertakes no obligation,

and does not intend, to update these forward-looking statements to reflect events or

circumstances occurring after the date of this document. More information about these factors is
contained in Glatfelterods filings with the U.S.
available at


http://www.glatfelter.com/
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Glatfelter Value Drivers

>

Broad and diverse product line

Leading positions in growing or niche markets
4 Composite Fibers markets expected to return to growth

4 Strong organic growth engine fueled by innovation
Proven business strategy

4 Steady cash flow expected from Specialty Papers

4 Additional growth through acquisition
i Concert Industries added in 2010; expect EPS accretion of $0.20 - $0.25 in 2011

Flexible operating platform

Financial strength to fund future growth
4 Expect strong 2010 cash flow including $58 million from AFM (received $55 million in April)
4 Cap Ex forecast at $45MM - $50MM (including Concert)
4 Timberland holdings of 32,000 acres

4 Strong balance sheet to fund growth opportunities

Strategy ——> Results —— Momentum
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Advanced Airlaid Materials Overview

Adult
Incontinence Other,

A 2009 revenue of $203 million and adjusted EBITDA of 3% 12%
$25 million
A Leading manufacturer of airlaid nonwoven products
Feminine
4 Manufactures highly absorbent cellulose-based products Hygiene,

85%
4 Serves technically demanding markets with substantial
barriers to entry

A Markets served include feminine hygiene, adult
incontinence, specialty wipes and food pads

A Two facilities:

4  Gatineau, Quebec, Canada

i 2 airlaid machines; built in 2001

4 Falkenhagen, Germany
i 3 airlaid machines constructed in 1998, 2000, and 2009

4 Total capacity (including new line) of 84,000 MT




Advanced Airlaid Materials Business Unit

Beyond Paper

>

Highly specialized, fiber-based engineered products

>

Products Product innovation and technology leader

>

~50% of capacity is under contract through 2013

High-growth global end-use markets

Markets Feminine hygiene market is growing at ~5% per year (accounts for ~85% of sales)

~80% of revenue includes raw material cost pass-throughs

Manufacturing
Capability /
Facilities

>

Total capacity of 84,000 metric tons (after new capacity addition)

Two state-of-the-art facilities

p>)

p>)

Recently invested $70 million to install a new line at its Falkenhagen facility
Capacity
Expansion

>

Increased capacity by ~27%, expected to add significantly to EBITDA
Production started in Q4 2009

p>)

A leading global supplier of highly absorbent cellulose-based airlaid nonwoven materials




Concert Strategic Fit

Acquisition of Concert

Broad and diverse
product line

b~

Specialty, high-value-added, niche market product portfolio
Mix shift toward higher-growth, higher-profit segments

b~

b~

Leading positions in key segments
Defensible positions with high barriers to entry

e Leading positions in
niche segments

b~

b~

Long-standing relationships with blue-chip customers

Preferred supplier
e PP Viewed as the supplier of choice

b~

>

Significant technological edge
Customer-centric, technically demanding products
Strong new product development platform

o Culture of

innovation

> >

)

Global manufacturing and distribution capabilities
Low-cost approach to specialty products manufacturing

© riexibie, global
operating platform

)

>

Strong liquidity and leverage position
High EBITDA margins

X X X X X X

e Financial strength

>
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GLATFELTER

Broad and Diverse Product Line

Specialty Papers Composite Fibers Advanced Airlaid Materials

A Carbonless & Forms A Food & Beverage A Feminine Hygiene
A Envelope & Converting A Technical Specialties A Adult Incontinence
A Engineered Products A Composite Laminates A Food Pads
A Book Publishing A Metallized A Specialty Wipes
2009 Revenue Breakdown 2009 Adjusted EBITDA Breakdown
Composite  Specialty

Composite

Fibers, Papers,

Specialty $386 mm $93mm

Papers,
$825 mm

Advanced Airlaid Advanced Airlaid
Materials, Materials, $25mm
$201 mm
Total Revenue of $1,375 mm Total 2009 EBITDA of $151 mm

1) Net of $13 mm of expenses for Other Unallocated.

The addition of Advanced Airlaid Materials further broadens our product lines and

provides additional growth opportunities.



GLATFELTER

Leading Positions in Growing Niche Markets

Papers Fibers Materials
A Trade Book Publishing  #1 A Tea Bags & Coffee Filters #1 A Feminine Hygiene #1
A Postal Applications #1 A Composite Laminates #1 A Adult Incontinence #1
A Playing Cards #1 A Metallized Products #2 A Food Pads #2
A Greeting Cards #2 A Specialty Wipes #2
A Carbonless Products #2

Glatfelter has leading market share positions in its key product lines.






