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Item 2.02 Results of Operations and Financial Condition.

On February 11, 2010, P. H. Glatfelter (the "Company") reported its results of operations for the three months and year ended December
31, 2009. A copy of the press release issued by the Company is furnished herewith as Exhibit 99.1. In addition, as stated in its earnings
press release, the Company held a teleconference call that same day, during which members of management discussed the Company's
financial performance for the three months ended December 31, 2009 and other matters relating to its business. A copy of the
teleconference transcript is furnished herewith as Exhibit 99.2.

Item 9.01 Financial Statements and Exhibits.

A copy of the press release dated February 11, 2010, to report results of operations for the three months and year ended December 31,
2009, is furnished herewith as Exhibit 99.1.

A copy of the transcript from the Company's teleconference held on February 11, 2010, to discuss its results of operations is furnished
herewith as Exhibit 99.2.

A copy of the press release and transcript are furnished as Exhibit 99.1 and 99.2 to this Current Report on Form 8-K. The information
furnished in this Current Report on Form 8-K and Exhibits 99.1 and 99.2 attached hereto shall not be deemed "filed" for purposes of
Section 18 of the Securities Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference in any filing under the
Securities Act of 1933, as amended, except as shall be expressly set forth by specific reference in such filing.
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Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by
the undersigned hereunto duly authorized.

P. H. Glatfelter Company

February 12, 2010 By: David C. Elder

Name: David C. Elder
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99.1 A copy of the press release dated February 11, 2010, to report
results of operations for the three months and year ended
December 31, 2009, is furnished herewith as Exhibit 99.1.

99.2 A copy of the transcript of the teleconfence held on February
11, 2010, to discuss the fourth quarter 2009 results of
operations, is furnished herewith as Exhibit 99.2.
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NEWS RELEASE

- GLATFELTER REPORTS STRONG FOURTH-QUARTER AND FULL-YEAR RESULTS -
— Specialty Papers’ operating income increased 48 percent for the fourth quarter —

— Company generated free cash flow of $138 million during 2009 –
— Emerges well positioned to continue executing strategy —

YORK, Pennsylvania – February 11, 2010 – Glatfelter (NYSE: GLT) today reported results for the fourth quarter and full
year ended December 31, 2009.

“2009 proved to be a very successful and momentous year for Glatfelter,” said George H. Glatfelter II, Chairman and Chief
Executive Officer. “Despite difficult global economic conditions, we were able to generate strong financial results, while
creating additional financial flexibility by reducing net debt by $128 million.

“In the fourth quarter, with shipment levels up over 2 percent, the Specialty Papers business unit continued to outperform the
broader North American uncoated free sheet market which experienced a decrease of approximately 2 percent in shipments. In
addition, the Composite Fibers business unit’s top-line improved after a difficult year due to the stabilization of its core food
& beverage papers markets and growth in its other product lines. These results, coupled with free cash flow generation of
$138 million during the year, demonstrate the strength and resiliency of our business model and the dedication of our people
around the world.”

Fourth-Quarter Consolidated Results

Net sales for the fourth quarter of 2009 rose slightly to $301.1 million, compared with $298.3 million for the fourth quarter of
2008. Net income for the 2009 fourth quarter totaled $46.0 million, or $1.00 per diluted share, compared with 2008 fourth-
quarter net income of $13.4 million, or $0.29 per diluted share. The 2009 fourth-quarter results benefited from $32.5 million
of alternative fuel mixture credits partially offset by $1.8 million of costs, after-tax, related to the recently announced
agreement to acquire Concert Industries Corp. The 2008 fourth-quarter results included $0.1 million of acquisition integration
related costs for previously completed acquisitions.

Adjusted earnings for the fourth quarter of 2009, which exclude the items discussed above, were $15.3 million, or $0.33 per
diluted share, compared with $13.5 million or $0.30 per diluted share for the fourth quarter of 2008. Adjusted earnings is a
non-GAAP measure that excludes from the company’s GAAP-based results certain non-core business items. For a
reconciliation of adjusted earnings to GAAP earnings, refer to the tabular presentation at the end of this release.

The company generated $34.8 million of free cash flow (defined as cash from operations less capital expenditures) during the
fourth quarter of 2009, compared with $24.0 million in free cash flow during the same quarter of 2008. For the full year 2009,
free cash flow totaled $137.6 million.

Fourth-Quarter Business Unit Results

For Immediate Release Contacts:
Investors: Media:
John P. Jacunski William T. Yanavitch
(717) 225-2794 (717) 225-2747



Specialty Papers

Specialty Papers’ net sales declined $3.3 million, or 1.7 percent, to $196.3 million in the fourth quarter of 2009, compared
with approximately $199.6 million in the fourth quarter of 2008. While the total tons shipped in the quarter was 2.2 percent
above 2008, the overall decline in net sales for the fourth quarter 2009 compared to 2008 was primarily driven by lower
average selling prices, impacting sales by $2.2 million, and changes in product mix.

Specialty Papers’ 2009 fourth-quarter operating profit increased 48.1 percent to $23.1 million, compared with $15.6 million in
the fourth quarter of 2008. Operating results benefited by $2.9 million from overall operating efficiencies, $2.7 million of
inventory valuation adjustments and by $1.0 million from product mix. In addition, higher energy and related sales, net of
costs, contributed $5.4 million to Specialty Papers’ operating profit in the 2009 fourth quarter compared with the year-earlier
quarter primarily due to $5.1 million from the sales of renewable energy credits related to burning renewable energy sources
such as black liquor and wood waste.

Composite Fibers

Net sales in the Composite Fibers business unit increased $6.1 million, or 6.2 percent, to $104.8 million in the fourth quarter
of 2009, compared with $98.7 million in the fourth quarter of 2008. On a constant currency basis, lower average selling prices
adversely affected net sales by $1.0 million; however, the translation of foreign currencies favorably affected net sales by
approximately $8.9 million.

For the quarter ended Dec 31
Dollars in thousands 2009 2008 Change
Tons shipped 182,627 178,772 3,855 2.2%
Net sales $196,309 $199,629 $(3,320) (1.7)%
Energy and related sales, net 7,139 1,752 5,387 n/m
Gross margin 19.2 % 14.1 %
Operating income $ 23,075 $ 15,578 $ 7,497 48.1%

For the quarter ended Dec 31
Dollars in thousands 2009 2008 Change
Tons shipped 20,619 20,374 245 1.2%
Net sales $104,812 $98,678 $6,134 6.2%
Gross margin percent 15.8 % 13.0 %
Operating income $ 7,075 $ 3,691 $3,384 91.7%



The Composite Fibers business unit was favorably impacted by lower energy and net raw material costs, totaling
approximately $2.0 million. In addition, this business unit’s results benefited from lower freight and other costs, as well as a
$1.1 million net benefit from the translation of foreign currencies. As a result, Composite Fibers’ operating profit increased
$3.4 million in the quarter-to-quarter comparison.

Other Financial Highlights

Pension expense totaled $1.5 million in the fourth quarter of 2009, compared with net pension income of $4.1 million in the
same quarter a year ago. This decline negatively impacted earnings by $0.08 per share in the quarter-over-quarter comparison
and is directly related to the decline in the value of the company’s pension assets during 2008. Cash contributions to the
company’s qualified defined benefit pension plans were not required during 2009 and are not expected to be required during
2010.

For the fourth quarter of 2009, selling, general and administrative (“SG&A”) expenses totaled $29.9 million, a $6.3 million
increase compared with the 2008 fourth quarter. The increase was primarily due to recording pension expense in 2009
compared with pension income in 2008 together with higher legal and professional fees, in part related to the agreement to
acquire Concert Industries, which was announced in the company’s January 5, 2010 news release.

Results of operations for the fourth quarter of 2009 reflect an effective tax rate of 10.0 percent on pre-tax income of
$51.2 million compared with 12.8 percent and $15.4 million, respectively, in the same period a year ago. The lower tax rate in
2009 was primarily due to $32.3 million of alternative fuel mixture credits included in pretax income that are not subject to
income tax. On adjusted earnings, the effective tax rate was 25.4 percent for the fourth quarter of 2009 compared with
12.5 percent for the fourth quarter of 2008.

Alternative Fuel Credits

The U.S. Internal Revenue Code provides a tax credit for companies that use alternative fuel mixtures to produce energy to
operate their businesses. The credit, equal to $0.50 per gallon of alternative fuel contained in the mixture, is refundable to the
taxpayer and expired on December 31, 2009. On May 11, 2009, the company was notified by the Internal Revenue Service
that its application to be registered as an alternative fuel mixer was approved. The company received a payment from the
Internal Revenue Service on June 30, 2009 in the amount of $29.7 million for the alternative fuel mixture consumed at its
Spring Grove, PA and Chillicothe, OH facilities during the period February 20, 2009 through May 17, 2009. For the fourth
quarter of 2009, the company earned $32.3 million of alternative fuel mixture credits for which no cash was received as the
company intends to claim a refundable income tax credit in connection with the filing of its 2009 federal corporate income tax
return.

Since the company began mixing and burning eligible alternative fuels, the company has earned $107.8 million of alternative
fuel mixture credits, of which $29.7 million has been received in cash, $20.1 million was used to reduce estimated interim tax
payments, and $58.0 million will be claimed as refundable income tax credits and is expected to be realized in cash primarily
during the first half of 2010. The company records all alternative fuel mixture credits as a reduction to cost of products sold.



Full-Year Results

For the full year ended December 31, 2009, the company’s net sales totaled $1,184 million compared to $1,264 million in
2008. Net income in 2009 totaled $123.4 million, or $2.70 per diluted share compared with $57.9 million and $1.27,
respectively, in 2008. Adjusted earnings (a non-GAAP measure) for 2009 totaled $29.4 million, or $0.64 per diluted share,
compared with $47.3 million, or $1.04 per diluted share in 2008. The 2009 full-year results include, on an after-tax basis,
$95.8 million from alternative fuel mixture credits and $1.8 million, after tax, of costs related to the previously announced
agreement to acquire Concert Industries. Reported results for 2008 included $11.0 million in gains from the sale of
timberlands, and a $0.5 million benefit from the reversal of a reserve associated with the 2006 shutdown of the company’s
Neenah facility, partially offset by $0.8 million in acquisition integration costs, all of which are after taxes.

Balance Sheet and Other Information

During the fourth quarter of 2009, capital expenditures declined to $9.6 million compared with $11.6 million in the fourth
quarter of 2008, reflecting the decision to significantly reduce discretionary spending due to the economic environment.
Capital expenditures totaled $26.3 million for 2009 compared with $52.5 million for the full-year 2008.

Net debt, excluding cash collateralized borrowings, was $82.5 million at December 31, 2009, a decrease of $127.9 million
compared with December 31, 2008 and a decrease of $28.3 million compared with September 30, 2009.

At the end of the 2009, the company had $135.4 million in cash and $194.3 million available under its revolving credit
agreement, which matures in April 2011.

On February 5, 2010, the company completed a private placement offering of $100.0 million of 7.125 percent senior
unsecured notes issued at a 5 percent discount. The proceeds, net of underwriting and related fees, will be used to fund, in
part, the Concert Industries acquisition, which is expected to close in the next few days subject to closing conditions.

Outlook

For Specialty Papers, the company expects shipping volumes to increase approximately 4% in the first quarter of 2010
compared with the fourth quarter of 2009 and selling prices are expected to be stable to slightly higher in the same
comparison. The company expects higher pulp and energy costs in the first quarter of 2010 compared to the fourth quarter of
2009 that will more than offset the impact of selling price increases.

Our long-term electricity sales agreement at the Spring Grove facility expires on March 31, 2010 after which time we will be
selling electricity at market rates which are currently approximately 30% below the pricing in our expiring contract. The sale
of renewable energy credits is expected to be approximately $7 million in 2010 which will more than offset lower net revenue
from sales of excess electricity.

In the Composite Fibers business unit, the company anticipates shipping volumes in the first quarter of 2010 to be in line with
the fourth quarter of 2009. Selling prices are expected to be slightly lower and input costs, primarily woodpulp, are expected
to increase slightly compared with the fourth quarter of 2009.

On a pre-tax basis, pension expense for 2010 is expected to be $9.0 million, compared with $7.3 million in 2009.

In connection with its previously announced agreement to acquire Concert Industries, the company hedged the Canadian
dollar purchase price and, as a result, expects to incur a charge to earnings of approximately $3.9 million in the first quarter of
2010 due to a stronger US dollar. In addition, we expect to incur other transaction related costs as a result of closing the
acquisition and initiating integration activities.

Mr. Glatfelter commented, “Today’s earnings announcement confirms that our strategic direction is delivering results. After a
strong conclusion in a very difficult economic environment, I believe we have created significant momentum and we are well
positioned to continue generating value for our shareholders. In 2010, the company expects to maintain strong cash flows,
deliver strong operating results, and realize the benefit of the Concert acquisition.”

Conference Call

As previously announced, the company will hold a conference call at 11:00 a.m. (Eastern) today to discuss its fourth-quarter



results. The company’s earnings release and an accompanying financial supplement, which includes significant financial
information to be discussed on the conference call, will be available on Glatfelter’s Investor Relations web site at the address
indicated below. Information related to the conference call is as follows:

Interested persons who wish to hear the live webcast should go to the website prior to the starting time to register, download
and install any necessary audio software.

What: Glatfelter’s 4th Quarter 2009 Earnings Release Conference Call
When: Thursday, February 11, 2010, 11:00 a.m. Eastern Time
Number: US dial 888.335.5539

International dial 973.582.2857
Conference ID: 51127029
Webcast: http://www.glatfelter.com/about_us/investor_relations/default.aspx
Rebroadcast Dates:February 11, 2010 12:00 through February 25, 2010 23:59
Rebroadcast Number:Within US dial 800.642.1687

International dial 706.645.9291
Conference ID: 51127029



Caution Concerning Forward-Looking Statements

Any statements included in this press release which pertain to future financial and business matters, are “forward-looking
statements” within the meaning of the safe harbor provisions of the United States Private Securities Litigation Reform Act of
1995. These statements are based on management’s current expectations and are subject to numerous risks, uncertainties and
other unpredictable or uncontrollable factors which may cause actual results or performance to differ materially from the
Company’s expectations. Various risks and factors that could cause future results to differ materially from those expressed in
the forward-looking statements include, but are not limited to: changes in industry, business, market, political and economic
conditions in the U.S. and other countries in which Glatfelter does business, demand for or pricing of its products, changes in
tax legislation, governmental laws, regulations and policies, initiatives of regulatory authorities, acquisition integration risks,
technological changes and innovations, market growth rates, cost reduction initiatives, and other factors. In light of these risks,
uncertainties and other factors, the forward-looking events discussed in this press release may not occur and readers are
cautioned not to place undue reliance on these forward-looking statements. The forward-looking statements speak only as of
the date of this press release and Glatfelter undertakes no obligation, and does not intend, to update these forward-looking
statements to reflect events or circumstances occurring after the date of this press release. More information about these
factors is contained in Glatfelter’s filings with the U.S. Securities and Exchange Commission, which are available at
www.glatfelter.com.

About Glatfelter

Headquartered in York, PA, Glatfelter is a global manufacturer of specialty papers and engineered products, offering over a
century of experience, technical expertise and world-class service. U.S. operations include facilities in Spring Grove, PA and
Chillicothe and Fremont, OH. International operations include facilities in Germany, France, the United Kingdom and the
Philippines and a representative office in China and a sales and distribution office in Russia. Glatfelter’s sales approximate
$1.2 billion annually and its common stock is traded on the New York Stock Exchange under the ticker symbol GLT.
Additional information may be found at www.glatfelter.com.



P. H. Glatfelter Company and subsidiaries
Consolidated Statements of Income

(unaudited)

Three Months Ended Year Ended December 31
December 31

In thousands, except per share 2009 2008 2009 2008
Net sales $301,121 $298,305 $1,184,010 $1,263,850
Energy and related sales – net 7,138 1,752 13,332 9,364

Total revenues 308,259 300,057 1,197,342 1,273,214
Costs of products sold 223,275 256,103 927,578 1,095,432

Gross profit 84,984 43,954 269,764 177,782
Selling, general and administrative expenses 29,893 23,583 110,257 97,897
Shutdown and restructuring charges – – – (856)
(Gains)/losses on dispositions of plant, equipment and timberlands,

net (217) 9 (898) (18,468)
Operating income 55,308 20,362 160,405 99,209

Non-operating income (expense)
Interest expense (4,422) (5,534) (19,220) (23,160)
Interest income 303 844 1,886 4,975
Other – net (11) (315) 75 2

Total other income (expense) (4,130) (5,005) (17,259) (18,183)
Income before income taxes 51,178 15,357 143,146 81,026

Income tax provision 5,138 1,962 19,704 23,138
Net income $ 46,040 $ 13,395 $ 123,442 $ 57,888

Weighted average shares outstanding
Basic 45,748 45,325 45,678 45,247
Diluted 46,062 45,574 45,774 45,572

Earnings Per Share
Basic $ 1.01 $ 0.30 $ 2.70 $ 1.28
Diluted 1.00 0.29 2.70 1.27



Business Unit Financial Information
(unaudited)

Three months ended December 31
In thousands Specialty Papers Composite Fibers Other and Unallocated Total

2009 2008 2009 2008 2009 2008 2009 2008
Net sales $196,309 $199,629 $104,812 $98,678 $ – ($2) $301,121 $298,305
Energy and related sales, net 7,139 1,752 – – (1) – 7,138 1,752

Total revenue 203,448 201,381 104,812 98,678 (1) (2) 308,259 300,057
Cost of products sold 165,742 173,147 88,256 85,819 (30,723) (2,863) 223,275 256,103

Gross profit 37,706 28,234 16,556 12,859 30,722 2,861 84,984 43,954
SG&A 14,631 12,656 9,481 9,168 5,781 1,759 29,893 23,583
Shutdown and restructuring charges – – – – – – – –
(Gains)/losses on dispositions of plant, equipment and

timberlands – — – — (217) 9 (217) 9
Total operating income (loss) 23,075 15,578 7,075 3,691 25,158 1,093 55,308 20,362

Non-operating income (expense) – — – — (4,130) (5,005) (4,130) (5,005)
Income (loss) before income taxes $ 23,075 $ 15,578 $ 7,075 $ 3,691 $ 21,028 $(3,912) $ 51,178 $ 15,357
Supplementary Data
Net tons sold 182,627 178,772 20,619 20,374 – — 203,246 199,146
Depreciation expense $ 9,148 $ 8,391 $ 6,285 $ 5,846 $ – $ – $ 15,433 $ 14,237
Capital expenditures 4,982 6,292 4,571 5,338 – – 9,553 11,630

Year ended December 31
In thousands Specialty Papers Composite Fibers Other and Unallocated Total

2009 2008 2009 2008 2009 2008 2009 2008
Net sales $791,915 $833,899 $392,095 $429,952 $ – $ (1) $1,184,010 $1,263,850
Energy and related sales, net 13,332 9,364 – – – – 13,332 9,364

Total revenue 805,247 843,263 392,095 429,952 – (1) 1,197,342 1,273,214
Cost of products sold 693,949 739,481 334,378 366,791 (100,749) (10,840) 927,578 1,095,432

Gross profit 111,298 103,782 57,717 63,161 100,749 10,839 269,764 177,782
SG&A 55,408 54,596 35,779 38,206 19,070 5,095 110,257 97,897
Shutdown and restructuring charges – – – – – (856) – (856)
Gains on dispositions of plant, equipment and

timberlands – – – – (898) (18,468) (898) (18,468)
Total operating income 55,890 49,186 21,938 24,955 82,577 25,068 160,405 99,209

Nonoperating income (expense) – – – – (17,259) (18,183) (17,259) (18,183)
Income (loss) before income taxes $ 55,890 $ 49,186 $ 21,938 $ 24,955 $ 65,318 $ 6,885 $ 143,146 $ 81,026
Supplementary Data
Net tons sold 738,841 743,755 80,064 85,599 – – 818,905 829,354
Depreciation expense $ 37,520 $ 35,010 $ 23,736 $ 25,601 $ – $ – $ 61,256 $ 60,611
Capital expenditures 14,077 20,878 12,080 31,591 100 – 26,257 52,469



Selected Financial Information
(unaudited)

Reconciliation of GAAP Financial Information to Non-GAAP Financial Information

This press release includes a discussion of earnings before the effects of certain specifically identified items, which is referred
to as adjusted earnings, a non-GAAP measure. The company uses non-GAAP adjusted earnings to supplement the
understanding of its consolidated financial statements presented in accordance with GAAP. Non-GAAP adjusted earnings is
meant to present the financial performance of the company’s core papermaking operation, which consists of the production
and sale of specialty papers and composite fibers papers. Management and the company’s Board of Directors use non-GAAP
adjusted earnings to evaluate the performance of the company’s fundamental business in relation to prior periods. The
performance of the company’s papermaking operations is evaluated based upon numerous items such as tons sold, average
selling prices, gross margins and overhead, among others. Gains on the sale of timberlands, charges for environmental
reserves and shutdown and restructuring charges are excluded from the company’s calculation of non-GAAP adjusted
earnings because management believes each of these items is unique and not part of the company’s core papermaking
business, and will only impact the company’s financial results for a limited period of time. Gains from timberland sales are
distinct from revenues generated from paper product sales. Unlike items such as cost of raw materials and overhead costs,
shutdown and restructuring costs are unique items that do not represent direct costs incurred in the manufacture and sale of the
company’s products.

Unlike net income determined in accordance with GAAP, non-GAAP adjusted earnings does not reflect all charges and gains
recorded by the company for the applicable period and, therefore, does not present a complete picture of the company’s results
of operations for the respective period. However, non-GAAP adjusted earnings provides a measure of how the company’s
core papermaking operations are performing, which management believes is useful to investors because it allows comparison
of such papermaking operations from period to period.

Non-GAAP adjusted earnings should not be considered in isolation from, or as a substitute for, measures of financial
performance prepared in accordance with GAAP. The following tables set forth a reconciliation of results determined in
accordance with accounting principles generally accepted in the United States of America to non-GAAP adjusted earnings
discussed herein.

Year ended December 31
In thousands 2009 2008
Cash Flow Data
Cash provided (used) by:

Operating activities $ 163,868 $ 53,425
Investing activities 12,544 (33,190)
Financing activities (75,329) (12,879)

Depreciation, depletion and amortization 61,256 60,611
Capital expenditures 26,257 52,469

December 31,
2009 2008

Balance Sheet Data
Cash and cash equivalents $ 135,420 $ 32,234
Total assets 1,188,641 1,057,309
Total debt 254,582 313,285
Shareholders’ equity 510,541 342,707

Three Months Ended December 31
2009 2008

In thousands, except per share After tax income Diluted EPS After tax income Diluted EPS
Net income $ 46,040 $ 1.00 $13,395 $0.29
Alternative fuel mixture credits (32,456) (0.70) – –
Acquisition and integration costs 1,768 0.04 61 –
Losses (gains) on sales of timberland (65) – 43 –

Shutdown and restructuring charges – – 10 –
Adjusted earnings $ 15,287 $ 0.33 $13,509 $0.30

Twelve Months Ended December 31
2009 2008

In thousands, except per share After tax income Diluted EPS After tax income Diluted EPS
Net income $123,442 $ 2.70 $ 57,888 $ 1.27



The sum of individual per share amounts set forth above may not agree to adjusted income per share due to rounding.

Alternative fuel mixture credits (95,764) (2.09) – –
Acquisition and integration 1,768 0.04 889 0.02
Losses (gains) on sales of timberland 3 – (10,984) (0.24)
Shutdown and restructuring charges – – (517) (0.01)

Adjusted earnings $ 29,449 $ 0.64 $ 47,276 $ 1.04

Free Cash Flows Three months ended December 31
In thousands 2009 2008
Cash from operations $44,354 $ 35,666
Less:

Capital expenditures (9,553) (11,630)
Free cash flows $34,801 $ 24,036

Calculation of Net Debt December 31
In thousands 2009 2008
Short term debt $ 3,888 $ 5,866
Long term debt 250,694 307,419
Total 254,582 313,285

Less: Cash (135,420) (32,234)
Total debt less cash 119,162 281,051

Less: Collateralized debt (36,695) (70,695)
Net Debt $ 82,467 $210,356
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PRESENTATION

Operator

Good morning. My name is Jackie, and I will be your conference operator today. At this time, I would like to welcome everyone to Glatfelter’s 2009 Fourth Quarter Earnings
Release. (Operator Instructions) Thank you. Mr. Davies, you may begin your conference.

Glenn Davies - P.H. Glatfelter Co. — Corporate Finance

Thank you, Jackie. Good morning, and thank you for joining us on our Fourth Quarter earnings conference call. My name is Glenn Davies. I am from the Company’s
Corporate Finance Group. Presenting on the call this morning will be George Glatfelter, our Chairman and Chief Executive Officer, Dante Parrini, Executive Vice President
and Chief Operating Officer, as well as John Jacunski, our Senior Vice President and Chief Financial Officer.

As we do each quarter, each of these individuals will provide some prepared remarks after which we’ll open the call to address any questions that you may have. Before we
begin, I’ll make a few comments.

I want to remind you that the term “adjusted earnings” is a non-GAAP financial measure, as it excludes from our GAAP-based results certain items that we did not consider
to be part of our core operations. In our earnings release, we provided a reconciliation of adjusted earnings to our GAAP-based results together with a discussion of why we
use this measure.

Second, any statements made today concerning our expectations about future trends or performance may constitute forward-looking statements. Please refer to our 2008
Form 10-K filed with the SEC for important factors that could cause our actual results to differ materially from any of these forward-looking statements.

And finally, we provided a slide presentation that’s available on our website and through the webcast provider. You may want to refer to these slides to enhance your
understanding of our results this quarter. Thank you, and I will now turn the call over to George.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Thank you, Glenn. Good morning, everyone, and welcome. This morning in our earnings release we reported strong fourth quarter earnings of $46 million, or $1 per diluted
share. When adjusted to exclude the benefit from alternative fuel mixture credits and costs associated with the recently-announced agreement to acquire Concert Industries,
we earned $0.33 per share compared with $0.30 per share in the fourth quarter of last year.

I am very pleased with the results we generated this quarter, as well as with the very successful year we delivered throughout 2009, particularly in the context of the turbulent
economic environment that faced virtually every business. During 2009, we remained focused on generating meaningful improvement in the financial strength of the
Company.

Our strategy of aggressively managing costs, developing new products and maximizing cash flows, proved to be well-directed and well-executed. Our objective was to
emerge from the downturn as a stronger company. I believe we did that.

During the quarter, each of our business units delivered impressive results. Specialty Papers benefited from strong order patterns, solid operating efficiencies, and improved
product mix together with the sale of renewable energy credits. Specialty Papers volumes continued to outperform the broader uncoated free sheet market, driven by
successful new product and new business development initiatives.

In Composite Fibers, our financial results improved significantly compared to both the third quarter of this year and the fourth quarter of 2008. Demand trends for this unit’s
products have stabilized and in some cases increased after exhibiting erratic patterns earlier in the year. As a result, our facilities are once again operating at rates approaching
full capacity.

During the quarter, we generated $34.8 million of free cash flow from the operations of the business. Throughout all of 2009, we demonstrated our commitment to
maximizing cash flow and preserving the strength of our balance sheet. Aggressive cost control and effective working capital management combined to generate this result.
Finally, innovation and new product development has been a central component of our business model for the past several years. Throughout the economic challenges of
2009, penetration of new markets and commercialization of new products have proven to be highly valued by an increasingly broader range of customers.

I am pleased to report that in the fourth quarter, revenue generated from products less than five years old was $168 million, or 56% of the net sales of the Company. I would
now like to turn the call over to John Jacunski to provide a more in-depth discussion of the fourth quarter financial results. John?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Thank you George, and good morning, everyone. Our fourth quarter 2009 adjusted earnings were $15.3 million, or $0.33 per share, compared with adjusted earnings of
$13.5 million or $0.30 per share in the fourth quarter last year.

As shown on slide four, the primary changes in earnings and the comparison of this quarter’s results to the same period of 2008 were higher operating income from the
Specialty Papers business unit increased our earnings per share by $0.14. Higher operating income from the Composite Fibers business unit increased earnings per share by
$0.07. Pension expense in the fourth quarter of 2009, compared with pension income in the fourth quarter of 2008, reduced earnings per share by $0.08 and a higher effective
tax rate negatively impacted earnings per share by $0.11.

Looking at the performance of each of our business units this quarter, Specialty Papers operating profit was $23.1 million compared with $15.6 million in the fourth quarter
last year. On slide 9, we present a waterfall chart depicting the main drivers of the improved earnings. In addition to benefits from higher volumes and operating efficiencies,
sales of renewable energy credits contributed $5.1 million to operating profit.

Selling prices declined moderately in a comparison, and input costs were slightly favorable. In addition, we also benefited from year-end inventory evaluation adjustments of



$2.7 million.

Operating income for the Composite Fibers business unit totaled $7.1 million in the fourth quarter of 2009, $3.4 million higher than the same quarter a year ago.

As shown on slide 12, the improvement was driven by operating efficiencies, lower input costs, and the net impact of foreign currency changes. In the fourth quarter 2009 we
recorded pre-tax pension expense of $1.5 million compared to net pension income of $4.1 million in the same quarter last year. On an after-tax basis, this adversely impacts
results by $0.08 per share.

For the full year 2009, this trend negatively impacted earnings per share by $0.31 in the year-over-year comparison. However, we were not required to make contributions to
our qualified defined benefit pension plan during 2009 and we do not expect to have to make contributions in 2010.

Our effective tax rate on adjusted earnings during the fourth quarter of 2009 was 25.4%, which is consistent with the rate recognized during the first three quarters of 2009.
The effective tax rate on adjusted earnings for the fourth quarter 2008 was 12.5%, due to the enactment of the research and development credit during that quarter.

During the fourth quarter, we had very strong cash flow generating $34.8 million compared with $24 million in the same quarter of 2008. For all of 2009, we generated
$138 million in free cash flow. Our initiatives to more tightly manage working capital have generated cash flow of $49.5 million including $28 million from inventory
reductions.

As we discussed throughout the year, two of our mills are approved alternative fuel mixers. For the fourth quarter of 2009, we earned $32.3 million of alternative fuel mixture
credits, for which no cash was received as we will claim these as refundable income tax credits when we file our 2009 Federal income tax return.

Since we began mixing and burning eligible alternative fuels in mid-February, we have earned $107.8 million of AFM credits of which $29.7 million has been received in
cash, $20.1 was used to reduce estimated interim tax payments, and $58 million will be claimed as future refundable income tax credits. We expect to receive most of this in
cash during the first half of 2010.

I now want to provide a few more comments on the income generated from the sale of renewable energy credits. We generate RECs in both of our Specialty Papers facilities
as a result of producing electricity from renewable fuel sources such as black liquor and wood waste. During December, the Ohio Public Utilities Commission approved our
Chillicothe facility as a generator of electricity from black liquor, a renewable energy source, and we sold and were paid for credits generated through October 2009.

While the PUC decision has been appealed, we believe the decision will be upheld. The Company has several agreements in place for the sale of renewable energy credits
from which we expect to generate revenue of approximately $7 million during 2010.

Now looking at our financial position, our balance sheet remains strong and we have significant available liquidity. At the end of the fourth quarter, we had $135.4 million of
cash and excluding the collateralized debt instrument related to a prior timberland sale, our net debt was $82.5 million. This is $28.3 million lower than at the end of the third
quarter, and nearly $130 million lower than at the end of 2008.

In addition, we have $194.3 million of borrowing capacity under our revolving credit agreement, which is not mature until April 2011. Just last week, we successfully
completed a private placement of a $100 million bond offering. These notes were issued at the discount and with a coupon of 7.125% and have a yield of 8.16%. The
proceeds will be used to partially fund the Concert Industries acquisition.

We agreed to pay CAD 246.5 million for Concert Industries. In order to fix the currency exchange rate, we entered into forward purchases of the Canadian dollar. Based on
the stronger US dollar at the time the contracts matured yesterday, we will record a charge to our first quarter 2010 earnings of approximately $3.9 million. In addition,
during the first quarter we will incur charges for the cost to complete the Concert acquisition as well as costs related to the integration of the business. This concludes my
comments on our financial results. Dante will now provide comments about our business unit performance.

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Thank you John, and good morning. Let’s start with Specialty Papers.

Specialty Papers results for the fourth quarter reflected overall strong order patterns as well as the continuation of our product development and business development
initiatives, and a focused effort to manage inventory levels in response to customer demands. Total volumes shipped by Specialty Papers were 2.2% higher in the Fourth
Quarter when compared to the same quarter a year ago.

In addition, we continue to compare favorably with the broader North American uncoated free sheet markets, which were down approximately 2% in the year-over-year
comparison. As a result of the stronger order patterns, we’ve been operating at full capacity at both facilities in this business unit.

The growth in volumes shipped was driven by higher shipments of envelope and converting papers, which increased 17% continuing the trends we have seen earlier in 2009.
Our value proposition continues to resonate with customers in this market.

Book publishing papers were off nearly 10% compared to a year earlier which was similar to Q3 performance and consistent with a broader market. Carbonless rolls were
down approximately 13% reflecting the economic sensitivity of this product line. However, carbonless sheets were up over 19% reflecting additional volumes from a multi-
year supply agreement signed in the third quarter of 2009 with a leading national merchant for this product line.

Uncoated specialties, security papers and business forms were nearly 16% higher in the comparison to the same quarter a year ago, reflecting our focus on expanding the
products offered to both new and existing customers in this segment. And, engineered product shipments were off approximately 1% in the comparison.

Average selling prices were generally down in each market segment in the year-over-year comparison with the exception of carbonless. We did reduce the Specialty Papers
inventory levels by over 13% during 2009, contributing significantly to our cash generation. And finally, from an operations perspective, the Spring Grove and Chillicothe
mills each ran well during the quarter without any significant interruptions to production.



From an outlook perspective, as we said in our release this morning, we expect our shipping volume for the first quarter of 2010 to be approximately 4% ahead of fourth
quarter levels, but we expect full capacity utilization during the quarter. We do expect pricing to improve as we begin to implement price increases across most of our product
lines throughout the first quarter, but this will be more than offset by higher prices for wood pulp and energy during the first quarter.

Now, let’s turn to Composite Fibers. Composite Fibers results improved considerably compared both with the Fourth Quarter last year and with the Third Quarter of 2009.
Much of the improvement reflects stabilization within the market served by this business unit as well as lower input costs. Overall, shipping volumes for this business unit
increased 1.2% this quarter compared with the fourth quarter of 2008 and were 2.2% better than the third quarter of this year, reflecting the benefits of business development
activities and what we believe to be the gradual recovery of our markets.

The growth in shipments was led by metalized products, which increased nearly 12% in the comparison to the fourth quarter last year, reflecting in part new business
development activities. In addition, technical specialties increased 21% as we strive to diversify our product portfolio and composite laminates increased almost 3%.

In food and beverage, shipments were 7.6% lower than the fourth quarter of 2008. However, demand improved by approximately 5% on a sequential quarter basis as
customers adjust to more normalized buying patterns. Operationally, Composite Fibers facilities ran well during the quarter although we did incur some market-related
downtime in order to manage year-end inventory levels.

In November, we opened a sales and distribution office in Moscow, Russia to further support our business development efforts in this important and growing region for
Glatfelter.

From an outlook perspective, as we look into the first quarter of 2010, we expect shipping volumes to be in line with the fourth quarter. Input costs, primarily wood pulp, are
expected to increase slightly compared with the fourth quarter levels, and pricing will experience slight softness based on customer and regional mix variations. And one final
comment. The severe weather that we have experienced in both Europe and North America thus far in 2010 has created difficult operating conditions which will likely have
some impact on Q1 results.

This concludes my remarks. I will now turn the call back to you, George.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Thank you, Dante. To summarize, our performance during this quarter and for that matter much of 2009 is evidence of the soundness of the strategy we’ve followed
consistently throughout this pretty challenging period of time. Our business has responded very well, and I am pleased with the performance we’ve delivered. A key element
of our strategy in uncertain times was to do whatever was necessary to preserve the strength of our balance sheet, and emerge from the downturn as a stronger company with
greater financial flexibility. To that end, we generated $138 million of free cash flow during 2009 and reduced net debt to $82.5 million, or nearly $128 million lower than at
the end of 2008.

As 2009 draws to a close, our balance sheet is certainly even stronger than when the year began. The performance of our business in 2009 clearly demonstrated the strength
and the resiliency of the Glatfelter specialized business model. The flexibility of our asset base, leadership positions in key markets, our highly diversified product portfolio,
broad global reach, established capabilities in innovation and finally, our inherent financial strength, all combine to serve us well throughout the year.

As for the upcoming year, it’s now clear to me that much of the economic chaos that defined 2009 is behind us. At the same time, however, recovery is likely to be an
extended and rather choppy experience. I’m excited about 2010, because I believe Glatfelter has several value drivers in place that will benefit our shareholders. For instance,
I expect strong cash flow throughout the year, driven by steady performance of our US-based Specialty Papers business unit, supplemented by an additional $50 million of
cash from alternative fuel mixture credits.

We expect to hold capital spending inclusive of Concert Industries to $45 million to $50 million, well below depreciation costs.

Strengthening demand in markets served by our European based Composite Fibers business unit should rejuvenate sales growth there. And from a balance sheet perspective,
a primary focus will be to utilize the strong cash generation profile of the business as well as potential additional sales of our 32,500 acres of timberland to further enhance
our flexibility.

I strongly feel that our company’s very well positioned to continue to deliver value in the upcoming year. I’m particularly excited about our upcoming acquisition of Concert
Industries, and the opportunities it presents to further reposition our business into the highly defensible growing global markets of feminine hygiene, adult incontinence, and
other applications for airlaid materials.

In conclusion, early in 2009 we made the commitment to emerge from the economic downturn of unprecedented proportions as a stronger company. We’ve done that. We
developed a sound strategy, executed well and delivered results, and now enter 2010 with clear momentum. That concludes our prepared remarks for today’s call. At this
point, we’d open the line to address your questions. Jackie, I will turn it over to you.

QUESTION AND ANSWER

Operator

Thank you. (Operator Instructions) Your first question comes from the line of Mark Wilde with Deutsche Bank.

Mark Wilde - Deutsche Bank — Analyst

Good morning, and congratulations, it was a good year and you have emerged stronger. I guess I’m kind of curious to start on whether we can get just a little more color on
those renewable energy credits. $7 million is a big number for you guys for 2010, sounds like that just involves Ohio. So, I’d like to get a sense of whether there’s any chance
you could see the same thing at Spring Grove in Pennsylvania. And also, you mentioned some kind of a challenge to those credits, and I wondered if you could talk about
that.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO



Okay Mark, first of all thank you for the compliment. I’ll turn your question over to John Jacunski, who has been focusing on the REC issue. John?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Mark, we do generate the renewable energy credits in both Chillicothe and Spring Grove, and we do sell from both of those facilities, so it’s not just sales from Ohio although
that is where most of the REC income in the fourth quarter came from. In the fourth quarter, the RECs we sold were related to, in part, 2008 as well as much of 2009. The
renewable energy credits are generally being purchased by electricity generators that need to meet certain minimum requirements of electricity generated from renewable
sources. So, we have, we have these credits generated from the use of wood waste and black liquor, and perhaps some other renewable energy sources, and we’ve worked
with interested parties that need to buy these RECs to get them into the market and as we’ve mentioned, we had some success with this in the fourth quarter and then ran it
into some new contracts here in the first quarter of 2010.

So, we expect about $7 million in 2010 to be generated. That’s going to not be sort of even throughout every quarter. I’d expect it to be a little bit lower in the first quarter,
maybe $1 million to $1.5 million the first quarter, and then in the back half of the year, it’d be about even for the balance of the year. So, we’re pleased with our ability to be
able to get some value for these renewable energy credits.

With respect to the challenge and the appeal that was put in by a group in Ohio, we believe that the decision made by the Public Utilities Commission is certainly in
compliance with the law, and we’ve got our own counsel that has worked with us. We believe it will be upheld, ultimately. There’s no particular timeline that the appeal
process needs to follow. It’s really up to the Utilities Commission to address that. But, we believe that it was an appropriate decision and we expect it to be upheld.

Mark Wilde - Deutsche Bank — Analyst

So John, just so I can be clear, the $7 million in 2010, because that’s a bigger sort of monthly or quarterly run rate than $5.1 million. Is that reflecting RECs from both ‘08
and ‘09, can you help us understand why that number seems to be trending up now?



John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Well, as we— we’ve had some new contracts come into place. So as I said, we entered into a contract in the fourth quarter. We also entered into a new different contract in
the first quarter. So, we had been able to increase a little bit what the renewable, the revenue from the renewable credit sales. So, that’s— we expect that we’ll be able to
realize its value in 2010 or frankly beyond. The market for these can be a little bit volatile, so pricing moves depending on the demand in the market, and we were able to
lock in some of the pricing over a several-year period which we think is favorable to our operations.

Mark Wilde - Deutsche Bank — Analyst

Okay. And again, just to be clear, the $7 million is just from the sale of RECs at the Chillicothe mill, is that correct?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

No, that’s not correct, it’s from both our Spring Grove and our Chillicothe facilities.

Mark Wilde - Deutsche Bank — Analyst

Okay. All right. Now, I wanted to just turn over to Dante for a couple minutes. Dante, is it possible at this point to give us any sense for what that weather impact might be in
the first quarter? I mean, you really kind of sit near the epicenter of a couple of these big storms.

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Yes, Mark, it’s too early to quantify, but in Pennsylvania we had more than three feet of snow fall in five days. So, you have the standard interruptions that range from rail
service and trucks and delivery of materials to operating inefficiencies that you experience typically in power generation in the pulp mills with things like wood chips
freezing, and those types of issues. We also had significant weather in the UK and in Germany at the beginning of this year as well. So, it’s having an impact on the day to
day operations. Fortunately, nothing catastrophic at this point, but we just wanted to sensitize people to the fact that we are experiencing very, very unusual weather
conditions that are disrupting day to day operations.

Mark Wilde - Deutsche Bank — Analyst

Have you lost physical production, or have you incurred costs that you can identify yet?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

I wouldn’t say that we’ve lost production, but when you have to slow down the back end of a mill, that creates higher operating costs. So, you run your digester slower, and it
has an effect on your liquor production and steam production etc., and then you have to slow down some of your equipment. I don’t want to get too technical but I think you
understand the gist of the comments that I made earlier. So, again, nothing quantified as of yet. We’re just, we just are digging out, literally, this morning, of the second
snowstorm.

Mark Wilde - Deutsche Bank — Analyst

Yes, I’ve been doing the same thing. Also, in the businesses themselves, it sounded to me like you’re continuing to see relatively weak volumes in kind of food and beverage
over in Europe, and I’m trying to understand how much of that kind of lingering weakness is the stuff in Eastern Europe and Russia that you have talked about in the past, or
whether there’s some other things going on as well.



Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Sure, I’d be happy to comment on that. I would categorize it into three main components. One is the residual effect of the working capital management throughout the supply
chain among our customers. The second is the impact of what had been a very rapidly growing market in Eastern Europe and predominantly Russia, the Ukraine, and the
former CIS countries as well as parts of the subcontinent of Asia that serves that region like Sri Lanka and parts of India. The other component really just has to do with us
seeing sequential quarter improvements. As I made reference, although Q4 was off 7.6% year over year, on a sequential quarter basis, we were up 5.3%. So, we believe we’re
seeing kind of the re-establishment of a more typical cadence to the buying pattern and the rhythm of the business, but given the uniqueness of what we experienced in 2009
it’s too early to claim victory yet. But, we are beginning to see things stabilize and become a bit more predictable.

Mark Wilde - Deutsche Bank — Analyst

Okay. Has there been anything with kind of changes in competitive behavior, in that market, or not?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

I think any time you go through a protracted period where your end use customer’s buying patterns change rather abruptly and dramatically, you create the short term
imbalance of more capacity than demand. So, that will change your competitor’s behaviors from time to time of course. But, I think we’ve been very consistent in
maintaining our position as the number one supplier globally and maintaining key relationships with our key customers, and we think that we’ve taken the correct approach to
the market.

Mark Wilde - Deutsche Bank — Analyst

Okay. And then finally, Dante, another one for you. Just with all of the attention around the iPad and all the noise that Amazon has made about the number of eBooks and
Kindles they sold around Christmas, can you just update us on how your book paper business is doing and sort of what you and your customers are anticipating in terms of
volume going forward?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Sure. I guess we’ll start with the iPad, and what impact it will have on the book publishing industry. As you can appreciate, it’s very difficult to project what level of success
and adoption rates that technology and other e-options will enjoy, although it is something that needs to be taken seriously and actively monitored, which we are.

We are and remain the leader in uncoated free sheet trade book papers in North America, and we intend to maintain that position. The adult trade segment in 2009 has had a
very challenging year from the publishing community’s perspective, and our assessment is that total uncoated free sheet trade book papers and aggregate are off nearly 20%
for 2009 versus ‘08. So, in that regard, we’ve performed better than the market.

I also think that we’ve demonstrated a capacity in our new product development and new business development to consistently outperform the broader uncoated free sheet
market. We’ve done that since 2005 and some recent examples would be how we have managed the uncoated specialties business forms, envelope papers, with very
significant year over year growth to again leverage the flexibility of our assets, manage our portfolio, and adapt to changing markets. So, nobody has a clear crystal ball, but
we believe that our model will work and we’re prepared to equip whatever changes the market may bring to us.

Mark Wilde - Deutsche Bank — Analyst

Okay, fair enough. I’ll jump back in the queue.

Operator

Our next question comes from the line of Anna Torma with Soleil Securities.

Anna Torma - Soleil Securities — Analyst

Thanks, congratulations on a great year. Just following up on Mark’s comment, first on the Composite Fibers segment. I mean, the price declines that you’re expecting to see
here in the first quarter due to mix, is that something that we could continue to see here? Is that a structural shift? Or do you think you’re going to be able to basically shift
your mix back up and be able to expand the margins there readily again?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Hi Anna, it’s Dante.

Anna Torma - Soleil Securities — Analyst

Hi, Dante.

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Yes, right now it’s— we think it’s a shorter-term issue, that some of the largest customers out in that particular market space are more active and the recovery is being seen
more with them first versus the small or medium size players, and some of the regions of the world that they serve may have higher cost to serve expenses, higher freight
costs, etc. So, it’s the short term mix of our customers in regions that we’re referring to specifically for Q1. It’s our view that as 2010 plays out, that we’ll migrate more to a
normal distribution of our customer mix and our geography mix.



Anna Torma - Soleil Securities — Analyst

Okay great, thanks. And Dante, just coming back to the comments that you were making in Specialty Papers, particularly about envelopes and business forms. I mean, you’ve
had just great market share gains there, in a declining market. Do you think you’ve captured most of the ability to do that at this point, or can you really continue to see some
additional gains as we go through 2010 and 2011 here?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Yes, well we still believe that there are opportunities for us to participate in the broader printing and writing segment. We think there are some niches out there that are a
good fit for us, our assets and our service proposition, and I just want to remind some of you that we had been capacity constrained until the Chillicothe acquisition and it
took us a little bit of time to get operational stability there. And once we did that, we were able to expand the potential scope of new customers that we could approach with
our existing know-how in terms of product development and service models. So, the utilization of the broader 725,000 tons of capacity in North America has given us a few
additional opportunities in terms of places to go. So, we still think that it won’t be easy but that there’s still opportunities for us.

Anna Torma - Soleil Securities — Analyst

Great, thanks very much.

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Um-hmm.

Operator

Our next question comes from the line of Paul Mammola with Sidoti & Company.

Paul Mammola - Sidoti & Company — Analyst

Hi, good morning, everyone. Dante, if I could just take you back to a comment you made about the Composite Fiber segment, on working capital management on the part of
customers, is there any visibility there or gaining visibility that you could expect, or say that inventory could be cleared out on the tea and coffee side by you know, the first
half, if things should improve from there?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Yes, there’s no trade association database that one can go to, to verify or validate inventory levels unlike what you might find in the US printing and writing categories.
However, giving our knowledge of the market and our position with these major multinationals, I believe we do have perhaps a unique insight into the status of the supply
chain, and it’s our belief that this thing does work itself out in the first half of 2010. Although the recovery of true demand may be slow and bumpy, that we could see a
change in order patterns and backlogs based on a certain level of replenishment needed by our customers to get back to a more normalized level of working capital.

Paul Mammola - Sidoti & Company — Analyst

All right, that’s fair. And then, John, I think you guys renegotiated a coal contract in the fourth quarter. Is there going to be any material impact for that, or has that been
mitigated, do you think?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

No, we have increaseas in coal prices, and that could be on the order of $3 million to $4 million on an annualized basis for 2010. But as we spoke earlier, I think some of the
guidance that was provided is that we’re also seeing some prices increase and that while the net between some price increases and input costs increases in the first quarter will
be a negative, we expect that beyond Q1 it’ll start to balance out. So, despite the fact that we have some higher coal costs, we expect that beyond Q1 it’ll balance out pretty
well.

Paul Mammola - Sidoti & Company — Analyst

Okay. And then, you talked about pricing a little bit. Are there any major contract negotiations coming up in the first half of this year?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

This is Dante. I wouldn’t categorize anything as major, but we have announced in the various stages of implementation a variety of price increases throughout the Specialty
Papers business unit, that will range— we have a very diverse product portfolio. So, it could range anywhere from 2% to 6% or 7%, depending on a particular product
category and the situation.

Paul Mammola - Sidoti & Company — Analyst

Dante, are those rolled out? I guess, evenly throughout the year?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

No, no. So, it’s, it’s a little bit lumpy and we think over the next 60 days or so, we’ll have better visibility as to the impact on 2010.



Paul Mammola - Sidoti & Company — Analyst

Okay, that’s perfect. And then, John, finally, did you say, did I miss it, is there an effective tax rate estimate for the year or even the first quarter?



John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Yes, there is. For the year, I’d expect we’d be 31% to 32%. But, it will be a little bit higher in Q1, and perhaps for several quarters. The 31% to 32% rate assumes that the
research and development tax credit gets re-instituted. It expired at the end of 2009 and as of yet, it’s not been put back in place. So, the 31% to 32% assumes that some time
during 2009 it gets put back in place.

Paul Mammola - Sidoti & Company — Analyst

Okay great, thanks for your time.

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Sure.

Operator

Our next question comes from the line of Gary Madia with Broadpoint.

Gary Madia - Broadpoint — Analyst

I’m going to dig in a little bit here on the Specialty Papers, again, from kind of a volume perspective. A few of the grades obviously over the past few years are facing
obviously some secular headwinds in terms of volume declines, and those grades obviously face additional pressure in ‘09 with some cyclical pressure with the economy.
Can you give me a sense, from what you’re seeing, if the current demand trends are returning, I guess returning more in line with historical patterns?

Dante Parrini - P.H. Glatfelter Co. — EVP, COO

Well, this is Dante. I think it’s still too early to determine whether or not the damage done in 2009 has settled off into a new level of base demand or not. I think as it pertains
to Glatfelter, it’s important to recognize that the US Printing and Writing market in general is 22 million tons or so of total demand on a year-in and year-out basis, and
uncoated free sheets somewhere in the neighborhood of 11 million tons. So, when we look at Spring Grove and Chillicothe with total production capacity of about 725,000
tons, you can see that we target smaller niches within those broader categories, and therefore we think we’re able to identify spots that are a best fit with our capabilities to
leverage the flexibility of our assets and put together service propositions that customers find appealing, especially as they strive to manage their working capital down. I
think some of our inventory programs and quick service programs lend itself favorably to the Company. So, although we agree that there are secular headwinds, and that
there are some unfavorable fundamentals, we work very diligently at trying to identify some of these niches that we think represent upside for the Company and help us
balance out our portfolio.

Gary Madia - Broadpoint — Analyst

Okay, great. So going forward, I would expect that you continue to expect that you’ll be able to I think like you alluded to, that your demand trends have been much better
than the industry?

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Maybe I can comment on that Gary, this is George. I think to really understand this, you need to understand the company in a bit of a historical perspective. I can recall, for
example, back in my paper making days, when we made every pound of paper that was manufactured for Encyclopedia Britannica. And, disruptive technology in terms of the
CD-ROM came about, and that business went away.

Our markets change all the time, and the fact that a lot of these markets tend to be more mature means that those changes are going to occur just as a matter of business. The
key to dealing with these changes is to recognize that we can’t control the economic fundamentals that drive life cycles of markets, but we can control the asset base and we
can develop a business model that’s very responsive to that. And so, if you look at what the company was able to achieve last year in terms of its shipment profile versus the
broader uncoated free sheet, you see that we outperformed. Pretty significantly. But that just wasn’t a 2009 event, we’ve been doing that for the last five years. Year over
year. And it’s all about getting back to a point Dante made earlier. First of all, having the flexibility of assets that allows you to manage the mix very, very quickly, in a very
nimble fashion. Secondly, it’s about having an innovative capability within the business that drives new product development, very effectively and very fast.

So, you’re able to take advantage of market switches that play to your favor, and you’re able to replace business that moves away. So when you look at flexibility, you look at
innovation, you look at the broad product, diversification that Glatfelter has here in North America as well as globally. All these markets move in different ways.
Understanding that and being in a position to advantage the Company through that process is where the Glatfelter model really drives value to shareholders. So, I wanted to
offer that historical perspective to you, so that you’ll understand it’s not just a 2009 strategy or a 2009 event. It’s been an emerging strategy of this business that we’ve
executed pretty well for a long period of time now. It’s real.

Gary Madia - Broadpoint — Analyst

Okay great, that’s wonderful insight. Thanks for the color.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Um-hmm.

Operator



(Operator Instructions) Our next question comes from the line of Bruce Klein with Credit Suisse.

Bruce Klein - Credit Suisse — Analyst

Hi, good morning, guys. Did you mention just, what your thoughts are on CapEx for the year, and secondly, just on acquisition, future acquisitions after Concert. Where are
you on that, are you on hold? Are you digesting, or are you sort of back out, or just if you can help us with that, thanks.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Good morning Bruce, this is George. I think we mentioned that we’re projecting CapEx in the range of $45 million to $50 million in 2010. And that’s inclusive of Concert.
With respect to the second part of your question, we have yet to close this acquisition. We expect that to happen actually tomorrow, or failing that, some time next week. So,
we believe closure is imminent, and very, very probable. We have as a first matter of business to digest that acquisition, integrate it well, and deliver value from that platform.
So, I think it’s safe to say further acquisitions at this point are not— don’t consume a lot of discussion among the management team at this point. We have a clear mission in
front of us, and that’s to deliver the value of the acquisition that I believe we’ll consummate here very shortly.

I do believe, though, that one of the exciting things about the Concert acquisition is that it takes us into an adjacent space of airlaid non-woven materials. This is a business
that we frankly have studied for several years in terms of the airlaid market and in fact, Concert, so we’re not strangers to it. And I believe that as this technology evolves, and
the growth dynamics play out, I think there are going to be opportunities for further growth in this space as well as other aspects of our business that offer the same kind of
global growth dynamics. But for right now, it’s understanding what we bought, managing it well, delivering value, and then we’ll begin to talk about what the next step might
be.

Bruce Klein - Credit Suisse — Analyst

Great, thanks, guys.

Operator

Our next question comes from the line of Phil Kenney with Nomura.

Phil Kenney - Nomura Asset Management — Analyst

Hi, I wanted to understand the impact that rising pulp prices have in the Specialty Papers unit. My understanding is that you guys are about 85% integrated. What level of
integration do your competitors in the Specialty Papers segment tend to have?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Yes, we are using about 75,000 tons of pulp a year in our Specialty Papers business. I would say our integration is similar to some, or better than some. There are many
competitors that are non-integrated. There are a number of competitors that might have excess pulp that they sell into the market, but I wouldn’t say that we’re disadvantaged.
I would say that there are a number of competitors that have much less integration than us, and there are some that have excess pulp that they sell into the market.

Phil Kenney - Nomura Asset Management — Analyst

Okay, so when pulp prices go up, do you necessarily tend to see higher prices in a segment?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Well, I don’t know that I’d tie it specifically to pulp, but I would say that in an environment where overall input costs are rising, we saw in 2008 as input costs rose pretty
significantly, that it did drive pricing up. And we’re seeing price increase announcements, we talked this morning about some of the announcements that we’ve made but the
broader uncoated free sheet market is also made announcements of price increases, and in part I think that is to recover some of the cost increases that are taking place in the
input side.

Phil Kenney - Nomura Asset Management — Analyst

Okay. And then on the energy credits, is that pure margin? Do you have any costs associated with the sale of those credits?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

No, I wouldn’t say there’s, there’s certainly not incremental costs. It’s— it happens as part of our operation, so no, there’s not, there’s not an incremental cost to those.

Phil Kenney - Nomura Asset Management — Analyst

And then, what else besides those energy credits runs through the energy and related sales line item?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

We sell electricity out of our Spring Grove facility so we’re, what we have there is the net energy, the net electricity sales. There is costs associated with that line item.



Phil Kenney - Nomura Asset Management — Analyst

Okay.

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

But what we report is electricity sales net of the costs.

Phil Kenney - Nomura Asset Management — Analyst

And then the last question is just on black liquor too, do you guys have any plans to take any plans of the cellulosic biofuel producer credit this year?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

No, we don’t believe that we will qualify for that.

Phil Kenney - Nomura Asset Management — Analyst

Okay. What makes you think you won’t qualify?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

The approval requirements are such that we don’t believe that we could get approved. It requires some EPA approval which has not been specified on how that would
happen.

Phil Kenney - Nomura Asset Management — Analyst

Is it possible that it will be specified and you may be able to get approval?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

We think that’s unlikely. With the alternative fuel mixture credit that we in the industry recognized significant value from, there’s been certainly opposition to that
continuing. So, I think it’s unlikely that that will change.

Phil Kenney - Nomura Asset Management — Analyst

Have you had specific conversations with anyone at the EPA?

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Through, not us directly, no. Through others that represent us, yes.

Phil Kenney - Nomura Asset Management — Analyst

Okay, thanks.

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Sure.



Operator

Our next question is a follow-up from the line of Mark Wilde with Deutsche Bank.

Mark Wilde - Deutsche Bank — Analyst

I have two follow-ups. One, George, you mentioned timberlands in your comments, your closing comments. I wondered if you could just update us. I thought that the
prospects of further timber sales over the next let’s say year or so, were pretty limited. Any fresh thoughts on that?

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Well, I think Mark, that that’s an accurate assumption given the state of the economy. We certainly have yet to see any kind of sustained renewed interest in these
timberlands, although as I think you are aware, the location of these timberlands should generate under more normalized times, significant energy. Certainly if the past is any
indication of the future, that will be the case. We have about 32,000 acres of timberland left, and it’s pretty much equally split between the Northern tier of Virginia, the I-95
corridor, central Pennsylvania, south-central Pennsylvania, and on the Delmarva Peninsula in Delaware. So, we believe that these lands have inherent better use value, and as
I think we’ve indicated almost every time this subject has come up, we intend to be very smart about how we extract that value through monetization.

Mark Wilde - Deutsche Bank — Analyst

Okay. And then the last question for John Jacunski, I wonder John, can you just talk with us a little bit about what impact FX may be having on the businesses right now, and
whether we could see any further shifts, particularly if the dollar keeps strengthening? I think about sort of the impact from the weak British Pound, on the different
operations you’ve got in the UK. What a strong dollar means for the continental European operations as well as for the US operations.

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Sure Mark, I can try. I think currencies have been very volatile, and it’s a little bit difficult to predict where they’re going to head. I would say that we typically, we are
reporting what our, the impact is to our results from the pure translation, that’s something that we disclose every quarter. But as you mentioned, we have, we either purchase
or sell in various currencies. So, as we look at historical currency movements and our mix of currencies that we both buy in and sell in, we generally believe that the impact
of currency movements will be relatively small. I think we’ve said in the past, it’s plus or minus about $3 million. So, it’s a little bit difficult to give you a really firm answer
when the currencies have been quite volatile.

Mark Wilde - Deutsche Bank — Analyst

Okay. Fair enough, listen. Good luck guys with Concert.

John Jacunski - P.H. Glatfelter Co. — SVP, CFO

Thanks, Mark.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Thanks, Mark.

Operator

At this time we have no further questions, so I’d like to turn the floor back over to Mr. George Glatfelter for any closing remarks.

George Glatfelter - P.H. Glatfelter Co. — Chairman, CEO

Okay Jackie, thank you very much, and I’d like to thank everyone on the call today for your interest in Glatfelter and for your questions. We look forward to speaking with
you next quarter, and wish you a good and hopefully sunshine-filled day without further snowfall. Thank you very much, goodbye.

Operator

Thank you, this concludes today’s conference call. You may now disconnect.


