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Item 2.02 Results of Operations and Financial Condition.

On February 11, 2011, P. H. Glatfelter (the "Company") reported its results of operations for the three months and year ended December
31, 2010. A copy of the press release issued by the Company is furnished herewith as Exhibit 99.1.

In addition, as stated in its earnings press release, the Company held a teleconference call on February 11, 2011, during which members of
management discussed the Company's financial performance for the fourth quarter of 2010 and other matters relating to its business. A
copy of the teleconference transcript is furnished herewith as Exhibit 99.2.

Item 9.01 Financial Statements and Exhibits.

A copy of the press release dated February 11, 2011, to report results of operations for the three months and year ended December 31,
2010, is furnished herewith as Exhibit 99.1.

A copy of the transcript from the Company's teleconference held on February 11, 2011, to discuss its results of operations is furnished
herewith as Exhibit 99.2.
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Exhibit No. Description

99.1 Copy of the press release issued by the Company to report its
results of operations for the three months and year ended
December 31, 2010.

99.2 A copy of the transcript from the Company's teleconference
held on February 11, 2011, to discuss its results of operations.



EXHIBIT 99.1

[LOGO]

- GLATFELTER REPORTS FOURTH-QUARTER AND FULL-YEAR RESULTS -
- Net Sales Increased 25% in Fourth Quarter with 9% Organic Growth –

- Adjusted Earnings per Share Grew 38% in 2010 –
- Strong Free Cash Flow in Fourth Quarter of $31 million and $132 million for 2010 –

YORK, Pennsylvania – February 11, 2011 – Glatfelter (NYSE: GLT) today reported its financial results for the quarter and
year ended December 31, 2010, including adjusted earnings of $0.31 per diluted share in the fourth quarter of 2010, compared
to $0.33 per diluted share a year ago. Adjusted earnings for the 2010 fourth quarter were benefited by $0.09 per share from a
favorable tax rate while the 2009 fourth quarter was aided by $0.13 per share from one-time items recognized in the Specialty
Papers business unit.

“We are pleased to report another solid performance from our Composite Fibers and Specialty Papers business units in the
fourth quarter of 2010, which caps a year of meaningful growth and operational advancement,” said Dante C. Parrini,
president and chief executive officer. “Our fourth-quarter results were led by the Composite Fibers business, which effectively
leveraged its leading market positions into a 13 percent year-over-year increase in shipments and continued to realize
operating efficiencies from its ongoing continuous improvement initiatives resulting in a 14 percent improvement in operating
profit during the quarter. During 2010, Composite Fibers grew revenue by 7 percent and significantly expanded its margins
resulting in a 50 percent increase in operating profit compared to 2009. Similarly, our Specialty Papers business finished the
year with higher year-over-year shipments, again outperforming the broader uncoated free-sheet market, and generating
increased operating profit for the sixth consecutive year.

We made progress in a number of areas during the fourth quarter in our Advanced Airlaid business, but our results were
impacted by low market demand which pushed shipments 10 percent lower than the third quarter. We are seeing better
demand in the first quarter and we are aggressively implementing continuous improvement initiatives to improve operating
efficiencies similar to those we have successfully instituted elsewhere in our company. In addition, we recently announced
price increases that are expected to be more fully realized as we move through 2011,” said Mr. Parrini.

“During 2010 we grew adjusted earnings by 38 percent. This growth, combined with our disciplined fiscal approach, allowed
us to generate another strong year of free cash flow with $31 million in the fourth quarter and $132 million for the year,”
added Mr. Parrini. “As we enter 2011, our balance sheet is very strong and we are optimistic about opportunities for sustained
growth, particularly in the growing tea, coffee, feminine hygiene and other consumer product related segments.”

Consolidated net sales for the 2010 fourth quarter totaled $376.2 million, a 24.9 percent increase compared with
$301.1 million for the fourth quarter of 2009, reflecting the top-line contributions of the new Advanced Airlaid Materials
business unit, share gains in core markets and stronger market conditions for the Company’s Composite Fibers and Specialty
Papers products. Net sales grew 8.8 percent excluding the impact of acquisitions and foreign currency changes.

On a GAAP basis, the Company reported net income of $15.3 million or $0.33 per diluted share, for the fourth quarter of
2010, compared with net income of $46.0 million or $1.00 per diluted share in the same quarter a year ago which was
favorably impacted by alternative fuel mixture credits. Adjusted earnings were $14.6 million, or $0.31 per diluted share,
which excludes items of an unusual and non-recurring nature as presented below, compared with $15.3 million, or $0.33 per
diluted share, in the 2009 fourth quarter. Adjusted earnings is a non-GAAP measure that excludes from the Company’s
GAAP-based results certain non-core business items.

The following table sets forth a reconciliation of net income on a GAAP-basis to adjusted earnings:

For Immediate Release Contacts:

Investors: Media:
John P. Jacunski William T. Yanavitch
(717) 225-2794 (717) 225-2747

For the quarter ended December 31
2010 2009



The sum of individual per share amounts set forth above may not agree to adjusted earnings per share due to rounding.

Fourth-Quarter Business Unit Results

Specialty Papers

In the quarter-over-quarter comparison, Specialty Papers’ net sales increased $12.5 million due to an $8.7 million benefit from
higher average selling prices together with a 3.1 percent increase in shipping volumes.

Despite the improved revenue, operating income declined $6.2 million in the comparison to the fourth quarter of 2009 due, in
part, to sales of energy and renewable energy credits (RECs) declining $5.3 million in the fourth quarter of 2010 compared to
the fourth quarter of 2009. During the fourth quarter of 2009 the Company received a regulatory ruling for the sale of RECs
generated in 2008 and 2009 totaling $5.1 million. In addition, higher input costs, primarily for pulp, adversely impacted 2010
fourth quarter results by $5.0 million. The year ago quarter also benefited from a $3.1 million nonrecurring LIFO inventory
valuation adjustment compared to $0.4 million benefit in the fourth quarter of 2010.

Composite Fibers

Composite Fibers’ net sales improved due to strengthening demand in all of its product lines as shipping volume increased
12.8 percent. Net sales increased 6.8 percent with the higher shipping volume being partially offset by a $6.7 million adverse
impact from the translation of foreign currencies. On a constant currency basis, net sales increased 13.3 percent.

Composite Fibers’ operating income increased $1.0 million, or 13.7 percent, in the quarter-to-quarter comparison. The
improvement in operating income reflects efficiency gains of $2.7 million as a result of continuous improvement initiatives.
The impact of increased shipping volumes together with the elimination of market-driven downtime benefited operating profit
by $2.0 million. The combination of these factors more than offset a $3.1 million negative impact of higher input costs,
primarily related to woodpulp and synthetic fibers.

Advanced Airlaid Materials (Note: Because this business unit was created upon completion of the previously announced
acquisition of Concert Industries on February 12, 2010, the results below are shown with a sequential quarter comparison
rather than a year-over-year basis.)

In thousands, except per share After tax income
Diluted

EPS After tax income Diluted EPS
Net income $15,268 $ 0.33 $ 46,040 $ 1.00
Alternative fuel mixture credits (84) — (32,456) (0.70)
Acquisition and integration related costs 345 0.01 1,768 0.04
Timberland sales and related transaction costs (964)1 (0.02) (65) –

Adjusted earnings $14,565 $ 0.31 $ 15,287 $ 0.33

(1) Includes the expiration of statute on uncertain tax positions related to the sale of timberland.

For the quarter ended Dec 31
Dollars in thousands 2010 2009 Change
Tons shipped 188,321 182,627 5,694 3.1%
Net sales $208,837 $196,309 $12,528 6.4
Energy and related sales, net 1,819 7,139 (5,320) (74.5)
Operating income $ 16,826 $ 23,075 $ (6,249) (27.1)%
Operating margin 8.1% 11.8%

For the quarter ended Dec 31
Dollars in thousands 2010 2009 Change
Tons shipped 23,254 20,619 2,635 12.8%
Net sales $111,981 $104,812 $7,169 6.8%
Operating income $ 8,044 $ 7,075 $ 969 13.7%
Operating margin 7.2% 6.8%

For the quarter ended
December 31 September 30

Dollars in thousands 2010 2010 Change



Fourth-quarter 2010 operating income of $1.1 million from the Advanced Airlaid Materials business unit was slightly lower
than the 2010 third quarter. Compared to the third quarter, higher selling prices benefited results by $1.3 million; however,
shipping volume fell 10.1 percent and necessitated market-driven downtime which negatively impacted the sequential quarter
by approximately $1.1 million.

Other Financial Information

Interest expense totaled $6.5 million for the fourth quarter of 2010, an increase of $2.1 million compared to the 2009 fourth
quarter primarily due to the issuance of $100.0 million in bonds in February 2010, used to fund, in part, the Concert
acquisition.

As required by purchase accounting, the Company recorded a $2.5 million reserve for a Concert Industries tax risk existing at
the time of the acquisition and at the same time recorded a $2.5 million receivable from the seller due to an indemnification
agreement. During the fourth quarter a tax ruling was issued that eliminated this tax risk and as a result the Company
recognized an expense of $2.5 million in other non-operating expenses to eliminate the receivable from the seller. The
Company also recognized a $2.5 million tax benefit for this same item to eliminate the tax reserve previously established
resulting in no net impact to earnings during the quarter.

For the fourth quarter of 2010, the Company recorded an income tax benefit of $3.8 million despite $11.4 million of pretax
income. The benefit was primarily due to the recognition of research and development tax credits totaling $1.5 million in the
2010 fourth quarter as a result of passage of federal tax legislation, a $2.5 million benefit described in the preceding paragraph
and a $3.5 million adjustment to reduce tax liabilities resulting from the expiration of statutes on uncertain tax positions and
other factors. For the fourth quarter of 2010, the Company’s effective tax rate on adjusted earnings was a benefit of
2.5 percent compared with expense of 25.4 percent in the same quarter of 2009.

2010 Full Year Results

Highlights

For the year ended December 31, 2010, the Company reported net income of $54.4 million or $1.17 per diluted share,
compared with net income of $123.4 million or $2.70 per diluted share in 2009. The results of operations for both years
include the impact of significant unusual and non-recurring items. The following table provides a reconciliation of net income
on a GAAP basis to adjusted earnings:

Tons shipped 19,827 22,053 (2,226) (10.1)%
Net sales $55,360 $58,036 (2,676) (4.6)%
Operating income 1,081 1,164 (83) (7.1)%

• 38% increase in adjusted earnings per share compared with 2009;

• 23% increase in business unit operating income compared with 2009;

• 50% increase in Composite Fibers operating income compared with 2009;

• 6th consecutive year of growth in Specialty Papers’ operating income;

• 23% increase in net sales which totaled $1.5 billion in 2010, including 8% organic growth;

• 54% of net sales generated from new products, the 7th consecutive year exceeding goal of 50%;

• $132 million of free cash flow and $96 million of cash on hand at December 31, 2010; and

• Invested $228 million in the acquisition of Concert Industries Corp., a global leader in the growing feminine hygiene
market.

2010 2009

In thousands, except per share After tax income
Diluted

EPS After tax income Diluted EPS



The sum of individual per share amounts set forth above may not agree to adjusted earnings per share due to rounding.

Net income $ 54,434 $ 1.17 $123,442 $ 2.70
Cellulosic biofuel and alternative fuel mixture credits (23,184) (0.50) (95,764) (2.09)
Acquisition and integration related costs 9,073 0.20 1,768 0.04
Foreign currency hedge on acquisition price 1,673 0.04 — –

Timberland sales and related transaction costs
(1,063)

1 (0.02) 3 –
Adjusted earnings $ 40,933 $ 0.88 $ 29,449 $ 0.64



Balance Sheet and Other Information

Capital expenditures totaled $36.5 million in 2010 compared with $26.3 million in 2009. Capital expenditures are expected to
be $60 million to $65 million for 2011.

Cash and cash equivalents totaled $95.8 million as of December 31, 2010 and net debt, excluding cash collateralized
borrowings, was $200.5 million, an increase of $118.1 million compared with December 31, 2009, primarily due to the
$228.3 million Concert acquisition.

Free cash flow (cash provided by operations less capital expenditures) was $31.4 million during the fourth quarter of 2010 and
$131.5 million for all of 2010. (Net debt and free cash flow are non-GAAP measures. Refer to the calculation of these
measures provided in this release).

In connection with the filing of its 2009 federal income tax return, the Company recognized a $23.1 million tax benefit in the
third quarter of 2010 related to cellulosic biofuel production credits as a reduction of income tax expense. Of this amount,
$17.8 million was received in cash during the first quarter of 2011.

The accompanying consolidated statement of income for the three months and year ended December 31, 2009 includes pre-tax
credits of $34.0 million and $107.8 million, respectively, recorded as a reduction in cost of products sold, representing eligible
alternative fuel mixture credits earned during 2009, net of associated expenses.

Outlook

For Specialty Papers, the Company expects the first quarter of 2011 to benefit from approximately five percent higher
shipping volumes and no machine downtime compared to the fourth quarter of 2010, reflecting normal seasonal patterns.
Selling prices are expected to remain substantially unchanged while input costs are anticipated to be slightly higher.

For Composite Fibers, the Company anticipates shipping volumes in the first quarter of 2011 to be in-line with the fourth
quarter, while selling prices and input costs are anticipated to be slightly higher. In addition, the Company expects this
business’ results in the 2011 first quarter to benefit from the elimination of seasonal downtime and from ongoing benefits
associated with its continuous improvement initiatives.

Shipping volumes for the Advanced Airlaid Materials business unit in the first quarter of 2011 are expected to be
approximately 10 percent higher than the fourth quarter of 2010. Selling prices are expected to increase slightly and input
costs are expected to be generally in line with fourth-quarter 2010 levels.



Conference Call

As previously announced, the company will hold a conference call at 11:00 a.m. (Eastern) today to discuss its fourth-quarter
results. The company’s earnings release and an accompanying financial supplement, which includes significant financial
information to be discussed on the conference call, will be available on Glatfelter’s Investor Relations web site at the address
indicated below. Information related to the conference call is as follows:

Interested persons who wish to hear the live webcast should go to the website prior to the starting time to register, download
and install any necessary audio software.

Caution Concerning Forward-Looking Statements

Any statements included in this press release which pertain to future financial and business matters, are “forward-looking
statements” within the meaning of the safe harbor provisions of the United States Private Securities Litigation Reform Act of
1995. These statements are based on management’s current expectations and are subject to numerous risks, uncertainties and
other unpredictable or uncontrollable factors which may cause actual results or performance to differ materially from the
Company’s expectations. Various risks and factors that could cause future results to differ materially from those expressed in
the forward-looking statements include, but are not limited to: changes in industry, business, market, political and economic
conditions in the U.S. and other countries in which Glatfelter does business, demand for or pricing of its products, changes in
tax legislation, governmental laws, regulations and policies, initiatives of regulatory authorities, acquisition integration risks,
technological changes and innovations, market growth rates, cost reduction initiatives, finalization of the allocation of the
Concert purchase price, and other factors. In light of these risks, uncertainties and other factors, the forward-looking events
discussed in this press release may not occur and readers are cautioned not to place undue reliance on these forward-looking
statements. The forward-looking statements speak only as of the date of this press release and Glatfelter undertakes no
obligation, and does not intend, to update these forward-looking statements to reflect events or circumstances occurring after
the date of this press release. More information about these factors is contained in Glatfelter’s filings with the U.S. Securities
and Exchange Commission, which are available at www.glatfelter.com.

About Glatfelter

Headquartered in York, PA, Glatfelter is a global manufacturer of specialty papers and fiber-based engineered materials,
offering over a century of experience, technical expertise and world-class service. U.S. operations include facilities in Spring
Grove, PA and Chillicothe and Fremont, OH. International operations include facilities in Canada, Germany, France, the
United Kingdom and the Philippines, a representative office in China and a sales and distribution office in Russia. Glatfelter’s
sales approximate $1.5 billion annually and its common stock is traded on the New York Stock Exchange under the ticker
symbol GLT. Additional information may be found at www.glatfelter.com.

P. H. Glatfelter Company and subsidiaries
Consolidated Statements of Income

(unaudited)

What: Glatfelter’s 4th Quarter 2010 Earnings Release Conference Call
When: Friday, February 11, 2011, 11:00 a.m. Eastern Time
Number: US dial 888.335.5539

International dial 973.582.2857
Conference ID: 37938745
Webcast: http://www.glatfelter.com/about_us/investor_relations/default.aspx
Rebroadcast Dates:February 11, 2011 12:00 through February 25, 2011 11:59 p.m.
Rebroadcast Number:Within US dial 800.642.1687

International dial 706.645.9291
Conference ID: 37938745

Three Months Ended Year Ended December 31
December 31

In thousands, except per share 2010 2009 2010 2009
Net sales $376,178 $301,121 $1,455,331 $1,184,010
Energy and related sales – net 1,819 7,138 10,653 13,332

Total revenues 377,997 308,259 1,465,984 1,197,342
Costs of products sold 327,166 223,275 1,279,737 927,578



Gross profit 50,831 84,984 186,247 269,764
Selling, general and administrative expenses 30,812 29,893 122,111 110,257
(Gains)/losses on dispositions of plant, equipment and timberlands,

net (135) (217) (453) (898)
Operating income 20,154 55,308 64,589 160,405

Non-operating income (expense)
Interest expense (6,502) (4,422) (25,547) (19,220)
Interest income 238 303 808 1,886
Other – net (2,453) (11) (6,321) 75

Total other income (expense) (8,717) (4,130) (31,060) (17,259)
Income before income taxes 11,437 51,178 33,529 143,146

Income tax (benefit) provision (3,831) 5,138 (20,905) 19,704
Net income $ 15,268 $ 46,040 $ 54,434 $ 123,442

Earnings Per Share
Basic $ 0.33 $ 1.01 $ 1.19 $ 2.70
Diluted 0.33 1.00 1.17 2.70

Cash dividends declared per common share $ 0.09 $ 0.09 $ 0.36 $ 0.36
Weighted average shares outstanding

Basic 45,991 45,748 45,922 45,678
Diluted 46,461 46,062 46,374 45,774



Business Unit Financial Information
(unaudited)

The sum of individual amounts set forth above may not agree to the consolidated financial statements included herein due to rounding.

Advanced Airlaid Materials reflect the results of the Concert Industries acquisition prospectively since its completion on February 12, 2010.

Three months ended December 31 Advanced Airlaid
In millions Specialty Papers Composite Fibers Materials Other and Unallocated Total

2010 2009 2010 2009 2010 2009 2010 2009 2010 2009
Net sales $208.8 $196.3 $112.0 $104.8 $55.4 $— $ - $ - $376.2 $301.1
Energy and related sales, net 1.8 7.1 — — — — — — 1.8 7.1

Total revenue 210.7 203.4 112.0 104.8 55.4 — — — 378.0 308.3
Cost of products sold 179.3 165.7 94.8 88.3 51.3 — 1.8 (30.7) 327.2 223.3

Gross profit 31.4 37.7 17.2 16.6 4.1 — (1.8) 30.7 50.8 85.0
SG&A 14.6 14.6 9.2 9.5 3.0 — 4.1 5.8 30.8 29.9
Gains on dispositions of plant, equipment

and timberlands — — — — — — (0.1) (0.2) (0.1) (0.2)
Total operating income (loss) 16.8 23.1 8.0 7.1 1.1 — (5.8) 25.2 20.2 55.3

Non-operating income (expense) — — — — — — (8.7) (4.1) (8.7) (4.1)
Income (loss) before income taxes $ 16.8 $ 23.1 $ 8.0 $ 7.1 $ 1.1 $ $(14.5) $ 21.0 $ 11.4 $ 51.2

Supplementary Data
Net tons sold 188.3 182.6 23.3 20.6 19.8 — — — 231.4 203.2
Depreciation, depletion and amortization $ 8.7 $ 9.1 $ 6.1 $ 6.3 $ 2.2 $— $ - $ - $ 17.0 $ 15.4
Capital expenditures 10.2 5.0 2.3 4.6 0.7 — — — 13.2 9.6

Year ended December 31 Advanced Airlaid
In millions Specialty Papers Composite Fibers Materials Other and Unallocated Total

2010 2009 2010 2009 2010 2009 2010 2009 2010 2009
Net sales $842.6 $791.9 $419.2 $392.1 $193.5 $— $ - $ - $1,455.3 $1,184.0
Energy and related sales, net 10.7 13.3 — — — — — — 10.7 13.3

Total revenue 853.3 805.2 419.2 392.1 193.5 — — — 1,466.0 1,197.3
Cost of products sold 740.2 693.9 350.5 334.4 181.7 — 7.4 (100.7) 1,279.7 927.6

Gross profit 113.1 111.3 68.7 57.7 11.8 — (7.4) 100.7 186.2 269.8
SG&A 54.7 55.4 35.8 35.8 7.4 — 24.3 19.1 122.1 110.3
Gains on dispositions of plant,

equipment and timberlands — — — — — — (0.5) (0.9) (0.5) (0.9)
Total operating income (loss) 58.4 55.9 32.9 21.9 4.4 — (31.2) 82.6 64.6 160.4

Non-operating income (expense) — — — — — — (31.1) (17.3) (31.1) (17.3)
Income (loss) before income taxes $ 58.4 $ 55.9 $ 32.9 $ 21.9 $ 4.4 $ $(62.3) $ 65.3 $ 33.5 $ 143.1

Supplementary Data
Net tons sold 764.7 738.8 90.4 80.1 72.8 — — — 927.9 818.9
Depreciation, depletion and

amortization $ 34.9 $ 37.5 $ 23.7 $ 23.7 $ 7.2 $— $ - $ - $ 65.8 $ 61.3
Capital expenditures 24.1 14.2 8.2 12.1 4.2 — — — 36.5 26.3



Selected Financial Information
(unaudited)

Reconciliation of GAAP Financial Information to Non-GAAP Financial Information

This press release includes a discussion of earnings before the effects of certain specifically identified items, which is referred
to as adjusted earnings, a non-GAAP measure. The Company uses non-GAAP adjusted earnings to supplement the
understanding of its consolidated financial statements presented in accordance with GAAP. Non-GAAP adjusted earnings is
meant to present the financial performance of the Company’s core operations, which consists of the production and sale of
specialty papers, composite fibers papers and airlaid non-woven materials. Management and the Company’s Board of
Directors use non-GAAP adjusted earnings to evaluate the performance of the Company’s fundamental business in relation to
prior periods. The performance of the Company’s operations is evaluated based upon numerous items such as tons sold,
average selling prices, gross margins and overhead, among others. Gains on the sale of timberlands, acquisition and
integration related costs, charges for environmental reserves and shutdown and restructuring charges are excluded from the
Company’s calculation of non-GAAP adjusted earnings because management believes each of these items is unique and not
part of the Company’s core business, and will only impact the Company’s financial results for a limited period of time. Gains
from timberland sales are distinct from revenues generated from paper product sales. Unlike items such as cost of raw
materials and overhead costs, acquisition and integration related costs are unique items that do not represent direct costs
incurred in the manufacture and sale of the Company’s products.

Unlike net income determined in accordance with GAAP, non-GAAP adjusted earnings does not reflect all charges and gains
recorded by the Company for the applicable period and, therefore, does not present a complete picture of the Company’s
results of operations for the respective period. However, non-GAAP adjusted earnings provides a measure of how the
Company’s core operations are performing, which management believes is useful to investors because it allows comparison of
such operations from period to period.

Non-GAAP adjusted earnings should not be considered in isolation from, or as a substitute for, measures of financial
performance prepared in accordance with GAAP.

Year ended December 31
In thousands 2010 2009
Cash Flow Data
Cash provided (used) by:

Operating activities $ 168,005 $ 163,868
Investing activities (264,217) 12,544
Financing activities 59,681 (75,329)

Depreciation, depletion and amortization 65,839 61,256
Capital expenditures 36,491 26,257

December 31,
2010 2009

Balance Sheet Data
Cash and cash equivalents $ 95,788 $ 135,420
Total assets 1,341,747 1,190,294
Total debt 333,022 254,583
Shareholders’ equity 552,442 510,704

Free Cash Flows Three months ended December 31
In thousands 2010 2009
Cash from operations $ 44,625 $44,354
Less:

Capital expenditures (13,222) (9,553)
Free cash flows $ 31,403 $34,801

Free Cash Flows Year ended December 31
In thousands 2010 2009
Cash from operations $168,005 $163,868
Less:

Capital expenditures (36,491) (26,257)
Free cash flows $131,514 $137,611

Calculation of Net Debt December 31
In thousands 2010 2009



Short term debt $ 798 $ 3,888
Long term debt 332,224 250,695
Total 333,022 254,583

Less: Cash (95,788) (135,420)
Total debt less cash 237,234 119,163

Less: Collateralized debt (36,695) (36,695)
Net Debt $200,539 $ 82,468



EXHIBIT 99.2

CORPORATE PARTICIPANTS

Dante Parrini

Glatfelter – President and Chief Operating Officer

John Jacunski

Glatfelter — CFO

CONFERENCE CALL PARTICIPANTS

Phil Kenny

Nomura — Analyst

Mark Wilde

Deutsche Bank — Analyst

James Armstrong

Credit Suiise — Analyst

PRESENTATION

Operator

Good morning my name is Crystal and I will be your conference operator today. At this time I would like to welcome everyone to the Glatfelter 2010 fourth quarter earnings
release conference call. All lines have been placed on mute to prevent any background noise. After the speakers’ remarks, there will be a question-and-answer session.
(Operator Instructions) Thank you. Mr. John Jacunski, you may begin your conference.

John Jacunski - Glatfelter — CFO

Thank you, Crystal. Good morning and welcome to Glatfelter’s fourth quarter earnings conference call. I’m John Jacunski, the Company’s CFO. Before we give our
presentation I need to make a few remarks. We will use the term adjusted earnings, as well as other non-GAAP financial measures during our call this morning. A
reconciliation of these financial measures to our GAAP based results is included in today’s earnings release and the investors slides.

We will also make forward-looking statements today that are subject to risks and uncertainties. I refer you to our 2009 Form 10-K filed with SEC and available on our
website for factors that could cause our actual results to differ materially from these forward-looking statements. These statements speak as of today and we undertake no
obligation to update them. And finally, we have made available a slide presentation to accompany our comments on this morning’s call. You may access the slides on our
website or through this morning’s webcast provider.

I now will turn the call over to Dante Parrini, Glatfelter’s President and Chief Executive Officer.

Dante Parrini - Glatfelter — President

Thank you, John. Good morning and thanks to all for joining us to discuss Glatfelter’s 2010 fourth quarter and full-year results. The fourth quarter was a solid quarter for us,
with adjusted earnings of $0.31 per diluted share, compared to $0.33 per share in 2009. There were several significant items that affected each quarter, as we have outlined on
slide two, and which we will speak to during today’s call. Revenue was strong again in the fourth quarter, with a 25% increase, including 9% organic growth.

Our Composite Fibers business continued to experience strong demand across all of its market segments, and in each of the targeted regions of the world. We continue to lead
our markets in quality and innovation, which helped us drive revenue growth and increase operating profit in the fourth quarter by 14%. Our Specialty Papers business grew
shipments and revenue, and again outperformed the broader uncoated free sheet market. This translated into solid operating profit this quarter.

The only disappointment was related to our advanced airlaid material business where weak demand resulted in a 10% decline in shipments from the third quarter, which
impacted profitability. However we are seeing a good rebound in shipments in early 2011, and we are making progress with this business, which we will speak about in more
detail this morning.

Again, during the fourth quarter, we generated strong free cash flow of $31 million. Moving now to slide three, you will see our full-year results. For 2010, we generated
adjusted earnings of $0.88 per share, compared to $0.64 per share in 2009. Excluding the impact of pension expense, the improvement in earnings per share is more
impressive.

Our 2010 fourth quarter results are the culmination of a successful year for Glatfelter, led by the strength of our Composite Fibers business unit. For the full year, shipments
for Composite Fibers were up 13%, and operating margins expanded by 220 basis points, resulting in a 50% improvement in operating income.



This represented a break-out year for Composite Fibers, where we demonstrated the power that market-leading positions, innovations and continuous improvement can bring
to the results of a business. Specialty Papers operating income increased for the sixth consecutive year, even as the uncoated free sheet markets declined over the same period.

We continue to be successful with our new business and new product development initiatives, and our unrelenting attention to continuous improvement has generated
operating efficiencies and cost reductions that have translated into significant and consistent improvements in operating income.

During 2010, advanced airlaid materials results were negatively impacted by rapidly rising input costs and currency fluctuations. Also we didn’t exactly help ourselves with
inconsistent operating performance, particular at our Canadian facility. However shipments for this business increased 18% in 2010 from 2009, far outpacing market growth
rates. We believe we have opportunities to continue this strong growth.

Operations at our German facility continue to improve as we move through 2010. And I’m pleased to report the new line, which started up in late 2009, is meeting quality
and productivity expectations. I remain confident in the longer-term prospects for this business despite the difficulties experienced to date.

Our Management team is focusing on new business development to increase volume, instituting our continuous improvement methodologies to improve operational
efficiencies and aggressively reviewing the cost structure to eliminate waste. We’ve faced similar challenges in previous acquisitions, and in each case we responded with
decisiveness actions necessary to address the issues. This situation is no different.

From a cash flow perspective 2010 was another strong year in which we generated $132 million of free cash flow. As noted on slide four, you can see that substantial
progress has been made over the last few years to improve both consistency and level of our free cash flow, and we expect this to continue in 2011 and beyond. We have been
disciplined with use of our cash and we have affectively managed our working capital.

The strength of our balance sheet is fundamental to executing smart growth strategies and we improved our financial position during 2010. Additionally, we finished the year
with $96 million in cash, and significant available capacity under our revolving credit facility. Let me stop here and turn the call over the John who will provide more in-
depth comments on the fourth quarter and the full-year results. John?

John Jacunski - Glatfelter — CFO

Thank you, Dante. I will start with slide five, which shows a bridge of our adjusted earnings per share from the four quarter 2009 to the fourth quarter of 2010. During the
fourth quarter we earned $14.6 million, or $0.31 per share, on an adjusted earnings basis; after excluding gains related to timberland sales and acquisition integration costs.
There were a few items that had a significant impact on the comparison to the fourth quarter of last year.

Operating income for Specialty Papers declined during the quarter by $0.10 per share, this was due to one time items related to the sale of renewable energy credits and
inventory valuation adjustments that benefited the 2009 fourth quarter by $0.13 per share. Absent these items, Specialty Papers performance improved during the quarter. In
addition, we had a number of favorable tax developments during the quarter that impacted earnings per share by $0.09. I will speak to these developments in a minute.

We continue to make progress with the profitability of our Composite Fibers business, which added $0.02 to earnings during this quarter. And our airlaid business was
slightly diluted when considering the impact of interest expense.

Looking a little deeper into Specialty Papers results, operating income declined by $6.2 million. However, as shown on slide six, the comparison with 2009 is affected by two
nonrecurring items. Specifically the 2009 fourth quarter operating income benefited from $5.1 million of renewable energy credit sales in connection with the regulatory
certification received at the end of 2009. The sale in the fourth quarter of last year was for credits generated during 2008 and 2009.

The fourth quarter last year also included a $3.1 million favorable LIFO inventory valuation adjustment. Normalized to exclude these items, Specialty Papers results
improved by $1.6 million; largely due to the benefit from higher selling prices, partially offset by higher raw material costs.

Specialty Papers net sales totaled $208.8 million, an increase of over 6%, driven by higher selling prices across each of our market segment. Specialty paper shipments in the
quarter-to-quarter comparison increased 3.1%, while the broader uncoated free sheet market was down 5.3%. Our trend of outperforming this market measure continued this
quarter.

Growth in shipments was led by an 11% increase in the carbonless and forms market segment. This included a 32% increase in uncoated specialties. Shipments of carbonless
rolls were down only 3.8%, and carbonless sheet shipments were flat, which is better than the market decline rates for these products. We continue to have success with our
new business development issues in this market segment.

Book publishing shipments were up 2%, as a strong quarter in trade book and print on-demand products more than offset the effect of shifting away from less-profitable
commercial printing grades. Volume and envelopes were down around 4% in comparison, and engineered products were off slightly.

From a cost perspective, higher raw material and energy costs hurt operating results by $5 million. Input costs were up almost across the board, with the most significant
increases in purchase pulp prices. Operationally, Specialty Papers facilities generally ran well this quarter and once again at capacity, with the exception of our normal
downtime over the Christmas holiday.

Moving to the Composite Fibers business on slide 7, this business unit had a solid quarter and an outstanding year in 2010. In the fourth quarter this business reported
operating income of $8 million, an increase of 14%, from the 2009 fourth quarter. For the full year, Composite Fibers earned $33 million, compared with $22 million in
2009, a 50% increase. During 2010, this business substantially grew shipments in revenue, had success with implementing continuous improvement initiatives and
significantly expanded margins.

From a revenue standpoint Composite Fibers had a strong quarter, with shipments and net sales on a constant currency basis, both increasing by 13%. The increase in
shipments reflects stronger demand from each of the markets served by this business and from all key regions of the world.

Shipments in food and beverage increased approximately 16% year-over-year as a result of improved demand and share growth in key regions like Russia and Asia. For the
full year, shipments in this market increased 9%, and we see continuing opportunities for growth in both tea products and single-serve coffee applications.



Composite laminate shipments increased 18% in the quarter and were up 20% for the full year, reflecting our market-share gains, continuing penetration of markets in Asia,
and the ongoing economic recovery in Europe. Metallized increased 6.5% and were up 12% for the year as we further penetrated the Russian markets, brought new products
to the market, and successfully diversified our product offering. And technical specialties increased 4% and 27% for the year as we brought new products to this market and
benefited from the economic recovery.

Operationally Composite Fibers facilities had a good quarter and our continuous improvement efforts are generating on going benefits both by expanding capacity and
reducing costs. These initiatives almost completely offset the impact of higher raw material and energy costs during the quarter.

Turning to slide eight, advanced airlaid materials shipping volumes decreased 10% compared to third quarter of 2010, due to the lower market demand, which caused
downtime in our Canadian facility. Operating profit totaled $1.1 million this quarter, with increased selling prices adding $1.3 million to operating profit compared to the
third quarter, but this was offset by the impact of the lower shipping volume and related downtime.

As we mentioned during our third quarter conference call, we are aggressively implementing a number of initiatives designed to ensure we improve the profitability of this
business.

This includes i) executing detailed continuous improvement projects to reduce waste, increase up-time efficiency and standardized quality specifications between mills. ii)
reducing inefficiencies and performance volatility at the Gatineau facility, iii) continuing our focus on new business development and innovation to improve capacity
utilization. And finally, implementing aggressive cost control measures.

Now on a more positive note, we continue to see operating improvement in our Falkenhagen facility, led by the successful ramp-up of the new line.

Returning to our consolidated view of the Company, slide nine outlines a few other items for Q4. My comments will focus on the tax rate for the quarter. During the fourth
quarter, we recorded a tax benefit of $3.8 million, even though we had pre-tax income of $11.4 million.

This slide outlines drivers of that change, which was largely due to recording a full year of research and development credits during the quarter due to the tax legislation
passed in late 2010. And a $3.5 million benefit from the reversal of reserves, primarily due to the expiration of statute of limitations on several of our tax positions. For 2011,
we expect our effective tax rate to be approximately 30%.

As you see on slide 10, we had another strong year of free cash flow and generation, with $31 million in the fourth quarter, and $132 million for the year. We expected to
receive a refund during the fourth quarter of $17.8 million related to the cellulosic biofuel credit, but that was not received until the first quarter of 2011. Capital expenditures
totaled $37 million in 2010, compared with $26 million in 2009. Capital expenditures are expected to be $60 million to $65 million, for 2011, compared with total
depreciation expense of approximately $68 million.

Despite the 2010 Concert acquisition, our balance sheet remains quite strong, as slide 11 summarizes. We finished the year with $96 million of cash, and over $200 million
available under our revolving credit facility, and our leverage remains on the low side.

Finally, I want to comment on the status of our pension plans, which is outlined on slide 12. As you may be aware, our pension expense has increased dramatically over the
last few years. In 2008 we recognized $16 million of pre-tax income from our pension plans. But due to the severe market declines in 2008, this flipped to pension expense of
$7 million in 2009 and $9 million for 2010.

However as shown on the slide, we have remained over funded during this period. Our service and interest costs remain less than our expected return on planned assets, and
most importantly, we have not had to make cash contributions to our qualified plans over this period. And we do not expect to have to make contributions for the foreseeable
future. This concludes my comments. I will turn the call back to Dante.

Dante Parrini - Glatfelter — President

Thank you, John. Before we open the call for questions, I’d would like to provide a few comments on our outlook for the quarter, we well as for the broader business. We are
seeing favorable market conditions across all of our businesses during the first quarter, including a healthy rebound in the airlaid markets. While we are expecting raw
material and energy costs to be up slightly in the first quarter compared to the fourth quarter, there clearly is inflationary pressure building that could impact our business
beyond Q1.

We’ve demonstrated that Specialty Papers is a substantial niche player in the uncoated free sheet market, whose shipments have out performed the industry since 2005. This
business has grown earnings for six consecutive years and is positioned to generate substantial free cash flow by leveraging its flexible assets, improving capabilities in new
product and new business development. And we will persist at aggressively managing our cost structure through our well-established continuous improvement initiatives.

We’ve established Composite Fibers as a world leader in materials for the tea and coffee industry, metallized labels and packaging, laminate furniture and flooring and
electrical markets. We bring superior quality and innovation to these markets, and with categories such as tea and coffee growing at 5% per year globally, I believe we are
well-positioned with the largest customers in the world to continue the earnings growth of this business.

And during 2010, we successfully acquired the world leader in disposable absorbent materials for the hygiene and consumers products markets. These markets are growing at
approximately 6% per year. While the initial results of this business were below expectations, we have a proven track record of building world-leading highly-respected
specialty businesses. I’m confident we will do the same with advanced airlaid materials business and that it will contribute meaningfully to our earnings and cash flows in the
future.

Overall 2010 was a very good year for Glatfelter, both from an earnings and a cash flow perspective. We’ve also moved from a Company with very low and inconsistent cash
flow to a Company with substantial and much steadier cash flow. And we have a great balance sheet with plenty of capacity to make smart investments. I believe we’re well-
positioned to create substantial value for our shareholders and reward them for their trust and confidence.

Lastly, it’s a great honor to be leading Glatfelter, and I’m excited about the opportunities to build a stronger, more valuable Company together with all 4,300 Glatfelter people
around the world in 2011, and beyond. At this time I would like to open the call for questions.



QUESTION AND ANSWER

Operator

(Operator Instructions)We will pause for just a moment to compile the Q&A roster. Your first question is from the line of James Armstrong with Credit Suisse.

James Armstrong - Credit Suiise — Analyst

Good morning.

Dante Parrini - Glatfelter — President

Good morning, James.

James Armstrong - Credit Suiise — Analyst

First question is on the airlaid segment. I saw that realizations per ton jumped pretty significantly in the segment. Can you help out with what is causing that and whether or
not that realization improvement will continue into next year?

Dante Parrini - Glatfelter — President

Sure, James. As you may remember, there are contracts in that business that have cost pass-through arrangements embedded in them. And as we moved through 2010 we saw
a rapidly-rising input cost, and in some cases there are delays in the pass-through by about one quarter. So during the fourth quarter, input costs didn’t rise all that much from
Q3, but we did see the catch-up of some of the pass -throughs on the pricing. So we were able to realize higher selling prices as part of those contracts.

And we would expect in Q1 of this year that input costs are relatively flat, so we don’t have necessarily increasing pricing, but we should be able to sustain the pricing that
we do realize for Q4. We also announced a price increase on some non-contract business late in 2009 that on average was about 5% and we would expect we would begin to
realize that in Q1, but it would phase in as we move through the first half of 2011. Will that 5% flow through to your contract business, as well, and how much of your
business is under contract? I would say about 80% of the business is under contract. There are contractual arrangement for some price changes in that business. But certainly
the 5% I was speaking of was related to the other 20% of our business.

James Armstrong - Credit Suiise — Analyst

Perfect. Then on the cost side, you talked about some cost inflation. Where are you seeing the most cost inflation? And are there any segments that will be impacted more
than others?

John Jacunski - Glatfelter — CFO

I would say that cost inflation is not real significant in Q1, although we are seeing it in a number of different products. We are seeing it in wood, and things like starch, and
caustic. But it’s pretty broad based, but I wouldn’t say it’s rising rapidly. I think the — beyond Q1, we will have to see how things develop. There is clearly inflation pressure
out there, but we are not certain what the impact will be beyond Q1 at this point. I would say that airlaid, as I mentioned, the input costs we expect to be relatively flat for Q1
versus Q4, but in both Composite Fibers and Specialty Papers we’d expect slight increases.

James Armstrong - Credit Suiise — Analyst

Okay, thank you very much.

John Jacunski - Glatfelter — CFO

Certainly.

Operator

Your next question comes from the line of Mark Wilde with Deutsche Bank.

Mark Wilde - Deutsche Bank — Analyst

Thanks. Is it possible, John, to get a sense of what you estimate the accretion, if any, from Concert was in 2010?

John Jacunski - Glatfelter — CFO

2010, I think there is a slide in our — in the appendix of our deck that would show it was about $0.05 dilutive.

Mark Wilde - Deutsche Bank — Analyst

Okay.



John Jacunski - Glatfelter — CFO

So we had about $0.07 of operating income, and then we had about $0.12 of related interest,, so net would have been about a 5-cent dilutive.

Mark Wilde - Deutsche Bank — Analyst

Just to dig in a little further on airlaid, I’m a little bit puzzled by the — I’ve heard you say two different things. One that there was low market demand for airlaid, and then
the second thing is that you had some operating problems up in Canada. So can you just give us an order of magnitude impact from both of those issues?

Dante Parrini - Glatfelter — President

Sure, Mark, this is Dante. I’ll start and perhaps John may want to add additional detail. But the weak demand turned up in Q4, which caused us to take downtime. And as you
can appreciate, in any of these facilities, when you are taking downtime, it has a negative impact on our cost structure and disruptive to crewing and change-offs and all the
other related costs that come with taking these assets down.

Going back to the performance for the year, we were very pleased that we had 18% volume growth year-over-year, and that we far outpaced the broader market, and we
found that to be encouraging.

With the addition of the third line of Falkenhagen, this business unit had added substantial capacity to the market and I think our teams did a masterful job at finding ways to
utilize in a very short period of time in a way that was outstripping market growth. So we did experience some share gains in our opinion. In terms of the economic impact,
John, do you want to share with Mark our assessment of how that affected Q4?

John Jacunski - Glatfelter — CFO

Sure. As we mentioned, we had selling prices rise about $1.3 million, the impact of the lower volume and the downtime we estimated at about $1.1 million, so the balance of
the variance would be about $300,000. That is reflective of some of the operating issues we that spoke of.

Mark Wilde - Deutsche Bank — Analyst

Okay, and ‘m just curious, Dante, you’ve got 80% of this business under contract. This is mostly going to fem hygiene, which I would think that would be a pretty stable
market. So I’m just trying to understand was this an inventory correction by some of your customers or what exactly would lead to a drop in demands like this? Should we
expect more of this kind of volatility going forward?

Dante Parrini - Glatfelter — President

Sure. I would say that Q4 was more of a cooling down and perhaps some year-end adjustments on working capital. We do have another — a large competitor who is public
company and they disclosed that they experienced I think 11% year-over-year decline demand in Q4. So I would say that was representative of broader industry behavior.

In terms of what we are seeing in Q1, we stated earlier we are optimistic that we’ve seen a nice recovery so far at the beginning of the quarter. There will be some seasonality
through the course of the year that may be more related to inventory adjustments and where products are being shipped to, certain regions of the world have faster much
growth rates than others.

Mark Wilde - Deutsche Bank — Analyst

Yes, I know, Dante, as you tried to fill that third machine out over in Germany, that you probably moved tonnage into some markets that you don’t want to be in over the
long-term, that aren’t probably as profitable as others. How long will that process take, do you think, and what’s the financial impact from that?

Dante Parrini - Glatfelter — President

I would say that our airlaid business is not as similar to what the North American uncoated free sheet business would be, whereby I think you were implying there maybe
some less attractive filler ton grades that maybe in our mix as we’re looking to fully utilize the assets.

The specialized nature of the assets, the qualification periods, et cetera, don’t necessarily lend themselves very well to that level of flexibility and movement. So I wouldn’t
categorize our portfolio as something that’s cluttered with a lot of low-enders that won’t be in our mix over the intermediate- to longer-term.

Mark Wilde - Deutsche Bank — Analyst

So there is no lift over the next few years as you optimize your customer mix or whatever on the new tonnage?



Dante Parrini - Glatfelter — President

Well I think there’s a lot of upside over the next few years because we’re not operating at full capacity. In 2010, we operated about 78% capacity or so. So we have got plenty
of upside for us to continue with our new business development and new product development initiatives, and our leading position in our fem-hy and some of the consumer
product categories I think gives us a unique opportunity to continue to utilize this capacity perhaps more affectively and quickly than others.

I would also say that this business was not used to the Glatfelter business system and more specifically, utilizing our tools related to continuous improvement. You’ve heard
us talk about this now for a number of years. It’s demonstrated throughout the performance in Specialty Papers and Composite Fibers. I think one of the reasons why
specialty papers had six consecutive years of earnings growth was in large part due to our CI efforts. Our CI professionals are working with our colleagues the advanced
airlaid material, we’re teaching the philosophies, embedding that tools. As you can appreciate, that takes time, but we are starting to see that take root and we see that as
another opportunity to create some upside for this business.

Mark Wilde - Deutsche Bank — Analyst

Couple of other questions, just in terms of raw material costs over in the composite — actually in both of business, both in Composite Fibers and in Specialty Papers. Can
you talk about how you can move price relative to how your cost may move this year, just based on what we see right now?

Dante Parrini - Glatfelter — President

Yes, I’ll start then I’ll invite John to offer any other perspectives that he may have. The answer is somewhat different by business unit, so, as you may know, in Specialty
Papers in North America, we play an important role in regions and niches. There are some large players in the uncoated free sheet space that will typically take a lead on
pricing movements in some of our engineered products and ones that are more highly crafted and more technically sophisticated, we do adjust pricing with consultation with
our customers, of course, outside of major market movements.

When it comes to Composite Fibers, it’s a little bit different, again, smaller niches around the world, But we are the leader in the vast majority of the markets where we
participate so we have an opportunity to gain the broadest purview, have an understanding of major market movements and then assert ourselves as leaders in a way that we
think is fair and reasonable and responsible.

Mark Wilde - Deutsche Bank — Analyst

John did you want to add anything to that?

John Jacunski - Glatfelter — CFO

No, I think that about covers it.

Mark Wilde - Deutsche Bank — Analyst

Okay,. Then I wanted to just turn to CapEx, that $65 million number is moving up towards the new depreciation number, and I was a little bit surprised by that, only because
you’ve got the new machine and slat capacity in Germany — yes, on the airlaid in Germany. You just did the machine rebuild a year or two ago at the composite fiber
business.

So I’m a little — I would like to know where the incremental capital is going to be going in 2011. Because it doesn’t seem to me there should be any big obvious capital
holes in the portfolio right now.

John Jacunski - Glatfelter — CFO

Mark, we spent, in 2009, we spent $26 million, in 2010 we spent about $36 million. We pulled back significantly due to the economic circumstances and the uncertainty
around how the economy would develop and in 2010, we didn’t have a lot of investments beyond our normal maintenance capital. So for two years now we have been very
lean on our capital spend, and we see a number of opportunities to invest both in cost reduction-type programs, as well as some smaller investments that will help produce
some incremental capacity for us.

So we’ve got on the order of $25 million of investments that are related to both cost reduction and creating some incremental capacity. We also have a little bit of increased
maintenance spend. So that’s generally nature of what we are doing, but certainly these are projects that we expect will have very quick paybacks and help to improve our
earnings.

Mark Wilde - Deutsche Bank — Analyst

So where, John, just for example, where are you going to pick up incremental capacity?

John Jacunski - Glatfelter — CFO

We have some investments in our Composite Fibers business that can allow us to create some incremental capacity. That’s largely where those investments are targeted. In
Specialty Papers, we are not really investing for capacity expansion, it’s generally more for cost reduction. We have s number of investments in Specialty Papers to do just
that.

We also have some investments in Composite Fibers for cost reduction as well. These are things that will — these are investments that will help us streamline production,
reduce waste, and, again, they have very quick payback. I think the capital we are spending is a reflection of very low capital spend in 2009, 2010, and opportunities we see
to reduce costs.



Mark Wilde - Deutsche Bank — Analyst

Okay. Then the final question I have is just, I think in terms of trying to kind of unwind the numbers over the past couple of fourth quarters, last year we had, as you pointed
out, LIPO, but we also had the RECs. This year, there are some big tax issues here. Going forward, as we look through 2011, is there anything else that you can see on the
horizon that you might want to call out ahead of time?

John Jacunski - Glatfelter — CFO

Mark, excuse me, fist off, I would much rather be in a position where we are providing favorable earnings news.

Mark Wilde - Deutsche Bank — Analyst

Yes, okay, alright.

John Jacunski - Glatfelter — CFO

With the ability to solve RECs, get the RECs treated as tier-1-type RECs, had a substantial increase in value. This year, having the benefit of some tax positions that had
some risk to them, we had to book reserves on these in prior periods and being able to bring that in to the P&L, I don’t view as negative. What I would say is, and I want to
address —

Mark Wilde - Deutsche Bank — Analyst

I’m not raising it as negative. I’m really just raising it as in terms of helping us to be able to make some projections but the underlying business.

John Jacunski - Glatfelter — CFO

Sure, and I’d just like to address a couple of other things, because I know that if you look at our — we have a slide in the appendix to our investor materials, that would show
Q4 2008 at $0.30, Q4 2009 at $0.33and Q4 2010 at $0.31, and it doesn’t look like earnings have improved. They look pretty flat. Which you have to consider the pension
situation.

So our pension, we — and our cost has increased on an earnings per share basis, by about $0.09 a quarter from 2008 to 2010. So the earnings for fourth quarter 2010, if we
are able to go back to the way the pension was in 2008 it would have been $0.40. And the reason why we have this pension expense is because of the market declines in 2008
that are amortized into the future, our plans remain funded.

Now getting to your more specific question about one-time items in 2011, we don’t see any specific one-time items for this year. Certainly we could have a lower tax rate
than 30% if we have a similar situation where reserves are able to be released because audits are concluded or statute of limitations are lapsed. But I don’t have anything at
this point that I would call out to you.

Mark Wilde - Deutsche Bank — Analyst

Okay. All right, fair enough. I’ll turn it over.

Operator

(Operator Instructions)Your next question is from the line of Phil Kenny from Nomura.

Phil Kenny - Nomura — Analyst

Hi, just going back to the airlaid business and thinking about 2010 generally, versus what the business was doing in 2009, I was under the impression that it did $25 million
to $30 million EBITDA in 2009, and we are about half that level in 2010. Can you just talk about why that is, is that mostly because of the 78% operating rates? Or are there
other factors?

Dante Parrini - Glatfelter — President

This is Dante, and I’ll invite John to add more detail. 2009 the business did $25 million of EBITDA. 2010, on a full-year basis, keeping in mind we acquired it in the middle
of February, is about $13 million.

So if you are trying to create a bridge from 2009 to 2010, we had about $5 million of unfavorable currency movements, about $6 million was the impact of the cost inflation
and the lag on the pass-through that John made reference to while answering a previous question. Another $1.5 million or so on the step up after the acquisition, and that’s
how you get whole with 2009. John, do you have anything to add there?

John Jacunski - Glatfelter — CFO

No, I think those are the right components, the last piece, the $1.5 million step-up is related to the impact to inventory of purchase accounting and having to write up that to
fair value. But there were significant movements in currency, particularly the Canadian dollar, and that had a negative impact on the results.

Dante Parrini - Glatfelter — President



The last comment I will offer is that we did grow our volumes 18% during the course of 2010 versus 2009, however a number of the operational difficulties that we
experienced both in Germany and Canada in large part offset the economic benefit of the volume growth. I’m pleased to report we’ve made consistent progress through the
course of 2010 at both facilities, very pleased with the new line in Falkenhagen,, Germany, and that facility is trending with key operating metrics.

We’ve made progress in Gatineau, although that work is not yet complete and we are going to continue to focus our efforts on improving the performance of that facility so
that the hard work that’s generated by creating this volume growth translates to bottom-line impact.

Phil Kenny - Nomura — Analyst

That’s really helpful. What are the current operating rates there? In the airlaid business?

Dante Parrini - Glatfelter — President

So, as I said earlier, in 2010, we operated about 78% of our capacity within the business unit, maybe a little higher. Don’t necessarily want to get into specifics by facility, but
I think it’s fair to say that the majority of the available capacity is in Canada.

Phil Kenny - Nomura — Analyst

But as of today, are you operating higher than that?

John Jacunski - Glatfelter — CFO

We are operating slightly higher than what our run rate for 2010 would have been, Phil. The volume as you go through the year improved a little bit, so we might be slightly
higher but that’s about it.

Phil Kenny - Nomura — Analyst

Okay. Can you talk about your margin targets in that business? — targets in that business?

Dante Parrini - Glatfelter — President

We haven’t made publicly-stated margin targets for that business. But certainly the margins they had in 2009 prior to our acquisition is certainly a reasonable target.

Phil Kenny - Nomura — Analyst

Okay. On then on the pension side, when is this amortization of prior service and actuarial costs going to run off?

John Jacunski - Glatfelter — CFO

It takes a while. So the way the accounting rules work, you amortize over the remaining service life of the individual. So it’s going to take a number of years for to it run off.
The other piece of it is it’s not just the impact of the investment returns, but also the discount rate has continued to decline, even declined in 2010. So as — if interest rates
turn around, we would see the opposite effect that would eat into that. But it’s — we are talking three or four years.

Phil Kenny - Nomura — Analyst

Okay. Thanks.

Dante Parrini - Glatfelter — President

Sure. Okay. Are we set?

Operator

You do have a follow-up question from Mark Wilde with Deutsche Bank.

Mark Wilde - Deutsche Bank — Analyst

I just want to come back on that airlaid for one more shot. The incremental capacity that came up was in Germany, but the slack, you are saying, is all in Canada right now, or
primarily in Canada?

Dante Parrini - Glatfelter — President

Sure let me clarify that, Mark. I don’t think it’s the correct analysis to look at it machine by machine, or necessarily facility by facility, because the work that we’ve been
doing is to get products qualified on multiple machines and leverage the combination of all five assets in a way that’s most efficient and provides the most flexibility and
response-of-service customers.



So line three, we wanted to get other products qualified, other customers qualified so may move things from lines one or two, and we may move things from Canada to
Germany and vice versa.

So I would say that four of the five machines we have are all the same design and the fifth one is a slightly different make, which is in Canada, which also changes the
flexibility of moving products from one machine to the next, and that’s why I think we have a little bit more available capacity in Canada than we do in Germany right now.

Mark Wilde - Deutsche Bank — Analyst

Okay. Dante, if I can ask, has there been any change in any customer relationships during the fourth quarter or the first part of this year?

Dante Parrini - Glatfelter — President

No.

Mark Wilde - Deutsche Bank — Analyst

Okay. Very good.

Dante Parrini - Glatfelter — President

Again, I would just — I would refer you to the fact that our volumes grew 18% year-over-year in 2010.

Mark Wilde - Deutsche Bank — Analyst

Alright. Good enough, thanks, guys, good luck.

Dante Parrini - Glatfelter — President

Thank you.

Operator

There are no further questions at this time. I would like to turn the call back over to Dante for any closing remarks.

Dante Parrini - Glatfelter — President

Okay. Well, thank you again for joining us today. We appreciate your questions and your interest in Glatfelter. I look forward to speaking with you again after our first
quarter. Have a great day.

Operator

This concludes today’s conference call, you may now disconnect.


